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SAN FRANCISCO | CALIFORNIA Located on a prime corner lot 
in prestigious Pacifi c Heights, this trophy home was designed 
by the renowned architect, Clarence A. Tantau in 1919 for the 
department store mogul Benjamin F. Schlesinger who owned 
the world-renowned City of Paris in San Francisco with the 
famous rotunda, which is now the Neiman Marcus fl agship 
store.  This classical Neo-Georgian style home is one of the 
City’s architectural treasures. The exquisite jewel-like interior 
including lavish wall panels, columns, extraordinary three-
dimensional moldings, impressive Frescos and opulent 24-
carat gildings, all refl ect the epitome of European style. 
Enjoying sparkling views of the Golden Gate Bridge, Bay and 
City, this elegant home has been extensively upgraded and 
modernized with superb attention to details while preserving 
the grandeur and ambiance of the original masterpiece.
Stunning public rooms including a Versailles-like formal 
dining dinning room, elegant living room with views of 

Golden Gate Bridge and the Bay, and a grand scale 
entrance hall with spectacular spherical staircase.
A total of six bedrooms, six full baths and two half 
baths. Five fi replaces.  Completely remodeled.
Fabulous pentroom with cathedral ceilings, entertainment center, 
wet bar, billiard table, fi replace and lounging banquette.
Luxurious and spacious master suite with his and hers baths, 
sitting area with fi replace, terrace, and panoramic views of 
the Bay, Golden Gate Bridge and Palace of Fine Arts. 
Beautiful family room adjacent eat-in gourmet kitchen 
with butler pantry, three sinks, granite counters, 
cooking island, Miele, Gaggenau, Thermador and 
Sub-Zero appliances, and hardwood fl oors. 
Wine cellar for 1000 bottles and fur storage. Three car side-by-
side garage plus motor court for six cars. Elevator to all levels.
Approximately 10,340 square feet as per appraiser. 

European Masterpiece with Stunning Bay Views 

OFFERED AT $16,280,000



Olivia Hsu Decker
415-435-1600

Olivia@sanfranciscofi nehomes.com   
www.sanfranciscofi nehomes.com

SAN FRANCISCO | CALIFORNIA

http://www.sanfranciscofi
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OUR BEST 
OF THE 
BEST IS 
HERE
Pages and 
pages full of 
superlatives. 
Take your pick!

W
e have just celebrated our second anniversary and are so 

pleased that our readership keeps growing and the feed-

back is so positive. We thought it befi tting to commemo-

rate this defi ning moment in Celeb Staff’s life with a grand 

celebration, which was held at the Beverly Hills Four Sea-

sons Hotel.  We hope that you will enjoy the memorable pictures we have for you 

on page 96. 

This issue’s theme focuses on the “Best of the Best.”  Household staffi ng agen-

cies abound worldwide, but which ones are the best? We have selected 18 of the 

best from around the globe—ones that have shown themselves to be reliable and of 

excellent repute. Not forgotten are the candidates who have dedicated their lives 

to the service of their employers to ensure that their lives and homes run smoothly. 

We have chosen candidates who have made it their career to support the lifestyles 

of their high-profi le employers and have made a success of it. Enjoy the stories of 

these exceptional individuals on page 71. 

There is so much talk in the news these days about hiring illegal aliens. When 

employing staff for your home it is important that you select candidates who are 

legally in the U.S., but do you know how to make sure you are on the right side 

of the law?  Michael McCann’s “Alien Candidates for Household Help” (page 36) 

will get you up to speed on what you need to know—especially after the changes 

of September 11.

Our Personal Assistant column (page 30) is in response to the disturbing murder 

of New York R ealtor® Linda Stein, allegedly at the hands of her personal assistant. 

Mandie Green addresses the issues in personal assisting that can push some assistants 

over the edge. 

When it comes to choosing your childcare provider, would you hire a manny 

over a nanny or vice versa?  Britney Spears seemed to like her manny just fi ne, but 

are they for you and your children?  Find out more in “Nannies vs. Mannies,” by 

professional manny Justin Womack on page 32.

Our cover feature is on Mike R owe, of Discovery Channel’s Dirty Jobs, who 

shares his story about his humble upbringing and how he got to where he is today 

(page 54). An authentic man with a growing fan base that has not affected his mod-

esty, his story is really inspiring.

Gilda R adner was an inspiration to us all as well. In our “Giving Back” section 

(page 128) Merle Goldberg takes a look at Gilda’s Club with an inspirational quote 

“You can’t charge what’s freely given, heart to heart.”

There is so much information in this issue, we are proud to say that you might 

consider keeping it around all year for a reference, or pass it on and share the “Best 

of the Best” with your friends.

Most important, enjoy this issue, and let us know what you think of our “Best of 

the Best” picks. C

Rita Cook

Editor-in-Chief

EDITOR’S NOTE



A T  N E W  Y O R K ’ S  B E S T  C O R N E R

P A R K  A V E N U E  A N D  5 9 T H  S T R E E T

Here on the world’s most prestigious residential boulevard, 

long synonymous with wealth and social standing, is the 

rebirth of one of the Avenue’s most imposing buildings. 

Seamlessly blending the understated elegance of the past 

with the amenities and technology needs of modern life, 

Donald J. Trump reinterprets the grand lifestyle for the 

ultimate in luxury living.

Gracious residences from 1 to 7 bedrooms

Classic full fl oor apartments

For further information

212.355.2500

Trump Park Avenue

502 Park Avenue . New York, New York 10022

www.trumpparkavenue.com

A DONALD J. TRUMP SIGNATURE DEVELOPMENT

 Exclusive Marketing: The Trump Corporation

P

A T

P A R K  

Sponsor: Trump LLC, 725 Fifth Avenue, New York, NY 10022. This is not an offering. No offering can be made until an offering is  led with the Department Law 

of the State of New York. This advertisement is made pursuant to Cooperative Policy Statement No.1 issued by the New York State Attorney General File No. CP 

02-0037. We are pledged to the letter and spirit of U.S. policy for achievement of equal housing throughout the Nation. We encourage and support an af  rma-

tive advertising and marketing program in which there are no barriers to obtaining housing because of race, color, religion, sex, handicap, familial status or national origin.

THE MOST LUXURIOUS CONDOMINIUM

http://www.trumpparkavenue.com
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250 N CAÑON DRIVE,  BEVERLY HILLS, CA WWW.HILTONHYLAND.COM

BACK ON THE MARKET

8947 KEITH AVE, HOLLYWOOD HILLS                                  $1,579,000

Perched on one of the rare large lots in the sought after Norma Triangle, this fenced and gated 

3+2 Craftsman has been remodeled and restored from the ground up with the finest quality 

and attention to detail. Large open floor plan features stunning living room with glass fireplace, 

formal dining room with custom built-ins and wainscoting; open chef’s kitchen with top of the line 

appliances and granite countertops. Zoned R-2, potential for 3 units.

visit: www.keithave.com

RORY JOHNSON                         LADD JACKSON
[310] 858-5409                              [310] 278-3311

OPEN TUESDAY 11-2
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R E S E RV E D  F O R  O N E  E X T R A O R D I N A RY  B U Y E R

Own one of the most spectacular apartments in all of Manhattan overlooking Central Park.

Finished in its entirety in European marbles and handcraftsmanship, this extraordinary $20

million renovation captures the quintessential elegance of Old World Europe. The 6,360

square foot palatial eleven-room residence features a grand living room, formal dining room,

sumptuous master suite with paneled mahogany library and magnificent master bath finished

in Lapis Lazuli, professional chef’s kitchen, butler’s pantry and private guest suite.  

PLEASE CONTACT SUSAN JAMES 212.299.1105

SHOWN BY APPOINTMENT ONLY

We are pledged to the letter and spirit of U.S. policy for the achievement of equal housing opportunity throughout the nation. We encourage and support an affirmative advertising and marketing program in which there 

are no barriers to obtaining housing because of race, color, religion, sex, handicap, familial status or national origin. The images are artists’ renderings.
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Mandie Green is a former personal assistant who has worked for top celebrities in 

Hollywood. Her experiences have shown her the real ups and downs of assisting 

in tinsel town—indeed more than once she found her self in a very tight spot. Her 

article on page 30 was written as a result of a recent murder of an employer by her 

personal assistant.  Mandie delves into some of the extreme work situations that as-

sistants have to face on a daily basis that may push some of them over the edge. 

Karen Walker Ryan, the Founder and President of Estate Staffi ng by Heartland, has 

been screening private service applicants for 23 years.  She is on the board of directors 

of the International Association of Private Service Professionals and the International 

Butlers Guild and a member of the Association of Premier Nanny Agencies and the 

International Nanny Association.  On page 24 she encourages employers to provide 

household workers with vehicles if they need them to run errands rather then have 

the employees use their own cars—her reasons have good cause.

Glenda R oss has been the director of Celebrities Staffi ng Services for the past 

ten years and has catered to the Who’s Who internationally.  As a connoisseur in 

the staffi ng industry her expertise is highly valued, so much so that some of her 

celebrity clients work exclusively with her agency to staff their various estates.  Her 

article “The People Upstairs are Bringing Uniforms Back!” (page 26) bring much 

insight into this issue that many estates are having to deal with.

Justin Sky Womack is a professional manny with over six years’ experience under 

his belt.  He loves working with children and has mentored, cared for and tutored 

boys and girls of all ages.  His charges look up to him as a role model which allows 

him to reach out to them and help them in reaching their goals. On page 32 he 

discusses the differences between nannies and mannies and why families prefer one 

over the other.

Marjorie Hope R othstein is a “Luxe Lifestyle Consultant” and spa trends expert 

specializing in creating resort-like living at home for her clients.  As a spa trends 

specialist her passion is fi nding the latest in leading edge beauty treatments. Mar-

jorie has been writing on the luxury lifestyle and exotic travel for publications 

such as Malibu, The Art of Living Well and Agora Publications.  In her column “Living 

the 5-Star Life” (page 48) she gives us a glimpse of the perfection of the Golden 

Door Spa. She lives in Los Angeles.

CONTRIBUTORS

Chef R obert Irvine is a former chef to the R oyal Household and the star of Dinner: 

Impossible on the Food Network and the owner of two restaurants, Ooze and 

Schmooze, in St. Petersburg, Florida.  His fi rst book, “Mission: Cook!” published 

by HarperCollins is on sale in bookstores.  According to him what is “best” is 

determined by the diner as you will read on page 43.  But a good chef will always 

do his best no matter what!

Owan Swaby is the Vice President of Fifi  & Romeo that has a fl agship boutique in 

Los Angeles and 10 other stores in Japan.  The store caters to a celebrity clientele 

such as Christina Aguilera and Jessica Alba, to name a few.  With years of experience 

catering to pets and their owners, Owen has many guidelines on caring for pampered 

pets.  His article on providing your pet with the best essentials for an enhanced life 

(page 88) gives sensible advice to pet owners who care about the well-being of their 

four legged friends. 



TRUMP.

SUPER-LUXURY RESIDENTIAL & HOTEL CONDOMINIUMS WITH 5-STAR SERVICES

SIGNATURE RESTAURANT WITH TERRACE  •   GRAND BALLROOM & MEETING ROOMS

TRUMP SPA & HEALTH CLUB  •  WHITE GLOVE DOOR STAFF & CONCIERGE 

ROOM SERVICE & IN-HOME CATERING  •  VALET PARKING, PRIVATE GARAGES

PRIME UNITS WITH LAKE & CITY VIEWS AVAILABLE

HOTEL OPENING DECEMBER 2007

RESIDENTIAL CONDOMINIUMS FROM $580,000 TO OVER $9 MILLION

HOTEL CONDOMINIUMS FROM $850,000 TO OVER $3 MILLION

312.644.0900  •  WWW.TRUMPCHICAGO.COM

SALES CENTER:  330 N. WABASH • SUITE 2000 • CHICAGO

EXCLUSIVELY MARKETED BY KOENIG & STREY GMAC REAL ESTATE

Broker registration required. Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, if any, of this 

property. “We are pledged to the letter and spirit of U.S. policy for the achievement of equal housing opportunity throughout the Nation. We encourage and support an af� rmative 

advertising and marketing program in which there are not barriers to obtaining housing because of race, color, religion, sex, handicap familial status, or national origin.”
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MAGNIFICENT ROGER

I was so pleased that you featured R oger 

Williams in your holiday issue. I have been 

a great fan of his for many years, and he has 

never ceased to astound me with his talent, 

showmanship, and artistry. He is a brilliant 

man and a musical genius. His music comes 

deep from within him, and you can hear 

and feel it with every chord of music. This 

is a man who is one with his music. Indeed, 

he plays with genuine and earnest feeling, 

which makes his music so powerful. I be-

lieve that he will still be playing to crowds 

at the age of 100—he has that much zeal 

and tenacity! 

James K.

Madison, TN

HEDGE FUNDS GOING

TO THE BEADS

What an amazing story Joan Hornig 

has—very few people with a fi nancial head 

on their shoulders also have creative hands 

and minds. Well, Joan has certainly proved 

the opposite is true. I can understand her 

husband’s baffl ement at her wanting to 

string beads when she should have been 

dealing with other more “serious” issues! 

It takes a really courageous and confi dent 

person to follow her heart and switch ca-

reers so drastically. Donating 100% of the 

profi t to charity she makes on each jewelry 

piece is equally admirable. I believe that we 

will be hearing a lot more about Joan in the 

coming years. 

Katherine M.

Houston, TX

SUPERWOMAN KATHY

How does Kathy Ireland do it—a thriving 

billion-dollar business that requires much of 

her time, plus a husband and three kids who 

need her full attention, and yet she is able to 

survive without a nanny or a personal as-

sistant! I am a mom with two children and 

I can’t imagine my life without our nanny 

or my personal assistant. R eading about 

Kathy Ireland’s hand-on dedication to her 

family does make me feel somewhat guilty. 

But then, perhaps if she had high-spirited 

children like mine she would have a quick 

change of mind and hire a nanny. 

Melinda T.

Beverly Hills, CA

DON’T FORGET THE PETS

I must commend your Owen Swaby for 

the tremendous gift resources for pets and 

their owners he provided in your December 

issue. I found the list very useful and as a re-

sult was able to order three great Christmas 

gifts for friends with pets. Thanks, Owen, 

and keep up the good work! 

Sally K.

Chesapeake, VA

SECURITY WIZE

Thank you so much for the Miriam 

Wizman column in your magazine. I had 

a wake-up call when I read her advice on 

disability income protection. I am a house 

manager and my wife is a housekeeper/

cook. We have been fortunate to have 

consistent work for the last six years since 

we have been together. We now have two 

children, and I realize that a life insurance 

policy is barely enough protection for our 

family. We are now looking into a disability 

income insurance policy that will give our 

family the security it deserves. Thank you, 

Celeb Staff! 

Roger L.

Peonia, AZ

Celeb Staf f

DECEMBER 2007
$4.99 US/$6.99 CANADA

‘Tis the season 
for inspiration

How KATHY IRELAND
turned her family values 

into a billion dollar business

We always love to hear from you. Write to us at letters@celebstaff.com. You can 

also send letters to:  Celeb Staff, Letters to the Editor, 9201 Wilshire Blvd., Suite 

205, Beverly Hills, CA 90210. Please include your name, address, and daytime 

phone number. Letters published may be edited for space and clarity.

Have Your Say…

READERS WRITE

mailto:letters@celebstaff.com
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My husband is a well-known public fi gure, and we 

lead a very active social life.  We have a large home, 

and we have a staff of six: a personal assistant, two 

nannies, a housekeeper/ cook, a part-time house-

keeper, and a driver.  We have been hiring maids for over 15 years and 

have never had a problem with any of them.  We respect our workers 

and expect the same from them. Our housekeeper/ cook (Lisa) is a 

resident alien who we hired through an agency.  She had excellent 

references, and we were very happy with her.  We started her on a sal-

ary of $900 per week which I paid her in cash, an arrangement that 

she asked for until she was able to resolve a problem with her bank. 

Records of the cash payments were forwarded to our accountant.  

 Five months after she started working, Lisa gave us two weeks’ 

notice of her intention to leave because she needed time for herself.  

Even though our guarantee period had run out, the agency that had 

placed Lisa decided to provide us with a replacement at no extra 

charge.  A replacement was found in three days, and we decided to 

hire her immediately. We told Lisa that she was free to leave, as we 

had found a replacement.  We were shocked at her reaction.  She 

demanded to be compensated for the 10 days that she claimed were 

due to her out of the 14 days’ notice she had given us. 

     We explained to her that she was the one who wanted to leave 

and that we had no obligation to pay her.  That evening we received 

a very distressing and threatening email from her.  Unless we paid her 

the $1,800 “due” to her, she was going to report us to the IR S and the 

Department of Homeland Security for not deducting any withhold-

ing taxes from her salary with the intent of cheating on our income 

taxes and for possibly harboring an illegal alien. In regard to her salary, 

we were paying her cash simply to accommodate her circumstances.  

We are very concerned about how this will play out because of both 

my husband’s position and the fact that we have one employee who 

does not have a green card. 

This could be a very serious matter. For future pur-

poses, please remember never to pay any worker cash 

no matter what kind of excuse they have. Even though 

cash is legal tender it is problematic when your only 

paper trail is in greenbacks. I hope that you kept receipts 

of the payments you made to this housekeeper and that your accountant 

did the proper withholdings.   If not, I would advise you to contact your 

attorney immediately. I would also recommend that you contact a very 

good immigration attorney in regard to the matter of your undocu-

mented worker. I wish you all the best.

PAULINE GUY, publisher and luxury consultant, takes 
your tough questions.

Q:

E-mail your questions to Pauline Guy at pguy@celebstaff.com.  

You can also send your letters to: Celeb Staff Magazine, Ask 

Pauline, 9201 Wilshire Blvd., Suite 205, Beverly Hills, CA 90210. 

Please include your name, address, and daytime phone number.  

Letters published may be edited for space and clarity.

Dear Pauline,

A:

ASK PAULINE

Consider Who You 
Harbor in Your Home

mailto:pguy@celebstaff.com
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If errands, shopping, and chauffeuring are a regular part of your 

employees’ job, you need to provide a vehicle for their use. Your 

insurance company must be notified that you have an occasional 

driver on the policy. 

Providing a vehicle for employees’ use is not only the right 

thing to do, it is the safest thing to do. Yes, you risk your insurance 

rates being hiked if an employee smashes up your car or someone 

else’s, and you are, of course, 

putting more wear and tear on 

one of your own cars. It would 

be nice to avoid all that, but the 

alternative is fraught with dan-

ger. If one of your employees 

happens to have an accident 

in his or her car, the injured 

party could come after you for 

requiring the employee to do 

errands in their own vehicle.

Although insurance laws are 

complicated and vary by state, 

insurers typically look for oth-

er claimants before paying up. 

Your policy should cover all 

your owned, hired, or rented 

vehicles. Insist on what is called “Symbol 9” in most insurance 

circles: non-owned liability.

If you do provide your employees with a vehicle for most er-

rands, yet the employees sometimes use their own vehicles, they 

must inform their insurance companies. For instance, you may be 

moving to your summer residence for a vacation and decide to 

fly to that location since you already have your fleet of cars wait-

It pays to provide a vehicle for employees

continued on page 107

STAFFING THE MANSIONS

What Does Your Help DRIVE?

Providing a vehicle for employees’ use is not only 

the right thing to do, it is the safest thing to do. 

  BY KAREN WALKER RYAN



Do e s yo ur staff unde rstand ho w to  sho p fo r yo u, 

o r c ause  yo u unne c e ssary e xpe nse  thro ugh 

c are le ss purc hasing?

Do e s yo u staff damage  yo ur ho use ho ld 

po sse ssio ns thro ugh impro pe r c are ?

Do e s yo ur staff unde rstand the ir pro pe r ro le  

within yo ur ho use ho ld?

Do e s yo ur staff pro vide  yo u with the  c o mfo rt and

c are  yo u de sire ?

Profe ssiona l 

Dome stic  Institute  

provide s profe ssiona l 

tra ining  to  your sta ff 

tha t will g ive  the m 

the  skills a nd 

profe ssiona lism you 

re quire  for a  

we ll- ke pt home .

The  only Sta te - Ce rtifie d Sc hool in the  

Unite d Sta te s tra ining :

   -  Esta te  House ke e pe rs

   -  Administra tive  Pe rsona l Assista nts

   -  Ca re ta ke rs

   -  a nd House hold Ma na g e rs/ Butle rs

The  only Home  Study Prog ra m in the  

world for  tra ining  House hold Sta ff!

On- Site  Tra ining  se ssions a va ila ble .

PROFESSIONAL DOMESTIC SERVICES & INSTITUTE

740 .881 .3358

WWW.HO USESTA FF.NET

STA FF TRA INING
fo r the  Disc e rning  Ho me o wne r
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I 
was recently sum-

moned by one of our 

clients for a meeting 

with her and her Director of 

Residences at her Greenwich, 

Connecticut, estate to discuss a 

problem she was finally ready to 

address—uniforms. 

We had discussed this topic 

several times since we had star ted 

working with her eight years pr ior, 

and we’d placed numerous candidates 

to work in the many estates her f amily 

owned in different par ts of the world. 

Up until this point she had resisted 

having her estate staff in uniforms. 

Although they were one of the r ich-

est f amilies in the world, they were 

a very down-to-ear th family and 

ran an informal home.

She had a change of hear t after a 

recent visit to a fr iend’s estate, in 

the city. Her fr iend’s estate, though 

not even half the size of our client’s 

Connecticut estate, was a very formal 

one. All the staff wore uniforms, and for the fir st 

time she took note of what I 

had been trying to say for the 

past eight years.

She was now ready to discuss 

the “Big U.”  The problem was 

that all the staff was reluctant to 

wear uniforms.  Some of them had 

been with the family for many years 

without wear ing a uniform—they 

had no intention of wear ing one now. 

Others were even threatening to quit. 

This was a big problem.  

The client had their chauffeur pick 

me up at the office. I had never met 

the client before, since all our commu-

nications for the past eight years had 

been done via telephone. I must say I 

was a bit nervous to finally meet her 

f ace to face. However, all that soon 

disappeared. She was very gracious 

and made me feel r ight at home.

She gave me a quick tour of the 

estate; g iven its size, the tour took a 

litt le over an hour. She asked for my 

opinion, at which point I complemented 

her on her most splendid home but pointed 

Professional attire reflects on the image of the household

STAFFING THE MANSIONS

BY GLENDA ROSS

The People Upstairs  
 Are Bringing Uniforms Back! 
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out that her staff ’s attire really did not 

meet with the standards of the estate.  

Except for the chefs, chauffeurs, and the 

butler s, who were professional ly dressed, 

the rest of the staff were an eyesore—

some of them were in very tight jeans, or 

had too much cleavage showing; others 

were in very old-fashioned clothes.  The 

personal assistant was dressed in sweats 

while chatting away with one of the 

client’s guests—a well-known celebr ity. 

We headed down to the maids’ 

quar ter s and were g reeted by a g roup 

of more than twenty very ang ry 

f aces. It  was quite evident that they 

were against wear ing uniforms. They 

had the preconceived idea that they 

would have to wear r idiculously old-

f ashioned att ire from the 18th century 

with strange-looking headpieces.  In 

f act, they had col leagues working for 

other f amil ies who were laughed at 

when they ran out on er rands because 

of their outlandish-looking uniforms. 

The idea of being seen in public in 

such uniforms appal led them. 

My role in all of this was to convince 

these employees (most of them had been 

hired through our agency) that the “Big 

U” had evolved since the 18th century.  

I assured them that they would look 

very sharp in the uniforms I was about 

to show them.  

In less than an hour we were all smiles. 

It was a unanimous YES to uniforms. 

In my opinion uniforms are a must 

continued on page 107

Formal wear for 

the butler and 

butlerette. 

This female 

chef’s uniform 

is elegant and 

comfortable. 

It comes with 

matching pants 

and skull cap.

A jumpsuit with 

long sleeves 

makes an ideal 

uniform for 

gardeners.

A selection of 

uniforms for 

housekeepers 

and housemen.

A refined 

Housekeeper’s 

uniform 

for formal 

occasions; 

This offers a 

different type of 

headpiece from 

the traditional 

headpiece.

This uniform 

can be used by 

housekeepers 

for everyday 

wear.

This elegant 

tunic and pants 

set is a practical 

and comfortable 

uniform for 

laundresses.

Chef coat with 

pearl button 

worn with the 

traditional 

pleated crown 

chef hat.

Khaki pants 

and polo shirt 

provides a 

functional 

uniform for 

mannies.

Khaki pants and 

polo shirt makes 

a smart and 

practical uniform 

for nannies.

UNIFORMS FOR HOUSEHOLD STAFF

There are many 

modern options for 

uniforms these days



P OR T R AIT S

BY
ALEXANDER PRESNI AKOV

Port raits are done from  
a life sit t ing or photograph

All port raits are oil on canvas

Canvasses are especially handm ade and 
will provide m any generat ions of life

FOR BOOKI NG, CONTACT:

CELEBRI TI ES MANAGEMENT:  
310-273-0228

info@celebrit ies-booking.com

The Art ist

mailto:info@celebrities-booking.com
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I
t’s inevitable in the course of running a household staffing 

agency: You will have to handle problem clients. It’s not about 

whether a client is on the cover of US Weekly or is a house-

hold name. Difficult clients are those who constantly change their 

minds, cannot articulate their needs, demand a high amount of at-

tention, or have unrealistic expectations.   

In all businesses, there are cli-

ents who may seem more diffi-

cult then others, but it’s impor-

tant to remember that a difficult 

celebrity client does not neces-

sarily mean that the “celebrity” is 

difficult.  What is difficult is their 

own demanding schedule and 

lifestyle, which can require more 

then one person to handle their 

needs.  By really homing in and 

listening intently to their wish 

lists, we try to act as a partner and 

offer our clients the services we 

think could help simplify their 

hectic lives. We educate them on 

the different types of chefs, assis-

tants, estate managers, and other 

types of household help that can 

handle their multiple homes or 

busy calendars. 

Difficult clients can even be 

“regular” people with nine-

to-five jobs. When clients keep 

changing their minds and then 

unquestioningly make terrible, 

or even disastrous decisions, they 

will blame you and anyone else 

but themselves. This is when situations can become inexplicably 

complicated. These clients can scream or use passive-aggressive tac-

tics to try to belittle you and your hard work. The difficult person 

does not care if you have other clients—they will call incessantly 

and demand to be talked to immediately, even if they’ve just berated 

you for your incompetence. 

Extreme clients demand extreme professionalism

continued on page 107
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  BY CLAUDIA KAHN

Client
The Difficult

Difficult clients are those who constantly 

change their minds, cannot articulate their 

needs, demand a high amount of attention, 

or have unrealistic expectations.
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When Linda Stein, the “Realtor® to the Stars,” was found dead 

in her Fifth Avenue apartment, friends and family were shocked to 

learn that her 26-year-old personal assistant, Natavia Lowery, was the 

suspect. While there is no justification for such an action, there are 

a number of aspects of the job that can make the personal 

assistant’s life extraordinarily stressful. Here is my opinion 

on common tipping points for personal assistants.

ISOLATION
Personal assisting can be lonely. Even though you 

may spend hours on the phone and see many peo-

ple in a day, you spend a lot of time by yourself, 

at your boss’s home office or in the car. There’s no 

water cooler for a healthy dose of office gossip or for 

rehashing what you watched on TV the 

night before. It’s you and the job, with 

no internal support.

NO INTERVENTION
There is no handbook for per-

sonal assisting. Most celebrities have 

never worked in an office, much 

less managed employees. There’s no 

Human Resources department to 

go to for support. If your boss will 

not negotiate your job duties with 

you, you have no recourse, which 

can be a source of great frustration. 

UNPREDICTABILITY

The rules of the job change at a whim. 

What was a major priority at 9 a.m. may 

be at the end of a long list by noon. This 

leads to a lot of wasted time and energy. 

Assisting is not a linear process like most jobs; it is 

mainly dictated by your boss and is completely at his 

or her discretion. It’s incredibly unnerving to have 

so much chaos surrounding simple tasks, especially 

when you are consistently given more work than can 

be reasonably completed in a day.  

MISTREATMENT
The biggest complaint in personal as-

sisting is being mistreated. One infa-

mous producer, credited on dozens 

of films, used to throw bagels or 

staplers at his assistants when he 

was upset. Another controversial 

actress was so difficult to work 

for that she had to pay dou-

ble the normal rate and still 

couldn’t keep anyone for 

more than six weeks. These 

are the exceptions, but most 

assistants can point to times when 

they were treated unprofessionally. 

NO ACCOUNTABILITY
Celebrities are not accountable to anyone for 

how they treat their employees on a daily ba-

BY MANDIE GREEN

Extreme conditions push some assistants over the edge

PERSONAL ASSISTANT JOURNAL

Celebrities are not 

accountable to anyone 

for how they treat their 

employees on a daily basis.

continued on page 108

Point
Pressure
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  BY JUSTIN WOMACK

It’s not easy to overcome stereo-

types, such as the one that says that 

only women should be nannies. 

But thanks to changes in time, the 

male nanny, or “manny,” is fi nally 

gaining acceptance. 

In the 20th century, women gained 

equality, attaining rights, privileges, 

and roles that previously were given 

only to men. Now, it’s the traditional 

“male” role in society that is broad-

ening: The idea of a male nanny is 

becoming mainstream.

More males are beginning to 

fi nd a niche in private child care. 

There are often reasons for select-

ing a male over a female, such as the 

child’s gender, age, mental status, and 

athletic interests or abilities. And in 

many cases, mannies are proving to 

be just as nurturing, responsible, and 

worthy as female nannies. 

To a single mother, the idea of bringing a male nanny into her 

home might seem comforting: She might appreciate the presence 

of a protective and masculine infl uence. To a family with older 

teens, an active, athletic, and healthy male nanny might seem like 

a better fi t than a reserved female nanny. Single fathers might feel 

more comfortable hiring a male counterpart—especially if the 

position is “live-in.” 

Hiring a nanny should be based upon fi nding the most quali-

fi ed individual to trust with your children and accept as part of 

your families. I have found that education, driving record, clean 

criminal history, years of experience, lifestyle habits, and per-

sonality play greater roles in a nanny’s long-term success than 

whether the nanny is male or female.

Ultimately, hiring a manny should be a family decision. After 

selecting the most qualifi ed and personable candidate, it’s best to 

start with a trial period to ensure a proper fi t personally and pro-

fessionally. By not allowing stereotypes or preconceived ideas to 

cloud your thinking, you might just fi nd an invaluable long-term 

addition to your family. C

JUSTIN WOMACK is a professional manny with more than six years’ 
experience under his belt. He has cared for and tutored children of all ages 
and impacted their lives by serving as a positive male role model.

NANNIES VER SUS MANNIES
Let credentials, not gender, be your guide. 

MANNY DIARIES

In many cases, mannies are proving 

to be just as nurturing, responsible, 

and worthy as female nannies. 



To apply to be on the show:

The hit ABC show is 

call 877-NANNY-TIME 

or visit supernanny.com.

looking for families

for next season.
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Wealthy families want their homes to look pristine and dust-

free. For people with allergies, keeping a home free of dust is es-

sential to maintaining health. 

Fortunately, there are many dust-busting tools on the market 

today, from vacuum cleaners with advanced HEPA filters to mi-

crofiber dust cloths. 

Microfiber cleaning cloths clean dirt, dust, grease, and grime from 

any hard surface, without cleaners or chemicals—which is important 

for those who don’t tolerate chemical smells. They are available 

in a variety of colors for different projects. We recommend www.

MysticMaid.com for microfiber cloths and other cleaning supplies.

Dust mops are used to dry-clean hardwood floors. They work 

better than brooms, because they trap and hold fine dust. They 

should be laundered regularly. 

Lambswool dusters are especially good for removing cobwebs 

and dusting chandeliers, ceiling fans, Venetian blinds, mini-blinds, 

and wooden or cloth walls. Large ones are useful for wood floors 

and leather or cloth-covered walls. Never use this type of duster 

on rough wood or masonry; it will stick to rough surfaces. 

The best feather dusters are made from female ostrich feathers. 

They are softer and absorb dust (until you shake them outside). 

They are perfect for touch-up dusting of glass-covered artwork, 

glass on china cabinets, windows, and door frames.

Vacuum cleaners with HEPA filters are your best weapons against 

dust. With the right attachments, you can clean carpets, bare floors, 

lampshades, upholstered furniture, drapes, and appliances. 

How often you dust depends on how well the air filter works 

in the home, the amount of traffic in the home, the homeowners’ 

preferences, and whether anyone in the family has allergies. 

Dust occurs not just at eye level; natural air currents in the 

house deposit dust high (near the ceiling) and low (on the floor). 

After traffic stirs it up, it lands heavily on furniture legs and the 

lower half of larger pieces of furniture. A good dust detective 

remembers this pattern. Always work from top to bottom, back 

to front: Start high in the room and move down, from the back 

forward. This way you will not dust anything twice.

When you use a cloth or duster, turn it to a clean side when it be-

comes covered with dust. Shake or replace it periodically to prevent 

spreading dust. Always dust with a smooth motion—never a slinging 

one. Avoid dust-attracting sprays and oily polishes on pieces where 

the finish can maintain its own luster. 

BY CAROL SCUDERE

Arm yourself with 
the right tools

continued on page 108

AROUND THE ESTATE

Making 
    Dust 
Disappear

http://www.MysticMaid.com
http://www.MysticMaid.com
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In the United States, the agricultural, construction and service 

industries depend on immigrants. Yet the avenues for citizenship 

and full membership in American society play a signifi cant role 

in the labor force. Millions of illegal workers contribute to our 

labor pool. Many illegal immigrants are gravitating to the domes-

tic arena, where they are responsible for keeping thousands of 

households in tip-top shape. Is there a risk in hiring aliens with 

green cards as household help? And how does that risk compare 

with hiring aliens without green cards?

A United States Permanent R esident Card, popularly known 

as a green card, is an identifi cation card for lawful permanent 

residents who do not have U.S. citizenship. It also provides proof 

that the holder has permission to conditionally reside and take 

employment here. After September 11, Department of Homeland 

Security offi cials began to sporadically ask people if they were 

U.S. citizens, and if not, they required the person to present a Per-

manent R esident Card or other proof of legal status. 

Green cards are issued by the Immigration and Naturaliza-

tion Service (which was absorbed into and replaced by the new 

U.S. Citizenship and Immigration Services in the Department of 

Homeland Security). If an immigrant wants to work while his 

application for a green card is pending, an Employment Authori-

zation Document is needed. In 2006, 1,266,264 green cards were 

issued, with 173,753 of them to persons born in Mexico. A Pew 

Hispanic Center study released last year estimates that the total 

number of illegal immigrants in the U.S. has risen to about 12 

million. With over 12 million immigrants living in the U.S. il-

legally, it is no wonder that green cards and Social Security cards 

are widely counterfeited.

The majority of immigrants seeking domestic employment 

are good, hard-working people. However, whether you are hir-

ing a citizen of the United States or an immigrant who has not 

achieved citizenship, the same rules apply for determining the 

safety of your prospective employee. 

CHECK AROUND

A private security fi rm can conduct a comprehensive background 

check on your prospective worker. While more diffi cult to conduct 

on an alien, a background check should be initiated. When the 

candidate applies to work for your home, ask for multiple personal 

and work references. When you or your security fi rm calls each 

reference, ask the reference source for additional references. 

Make sure you know where this prospective employee lives, 

and, if at all possible, check out the address to ensure it is valid. 

Make sure that a thorough check is engaged on his or her Social 

Security number, as bogus cards are widely used. 

REFERRAL FROM TRUSTED  FRIEND  OR ASSOCIATE

The best possible referral for any employee who will be work-

ing at your home is one from a trusted friend or associate. Do not 

beg off on engaging a thorough background check.

EVOLVING LEGISLATION

Immigration reform is complex. It affects employer enforce-

ment as well as other vital issues, including border security, health 

care, tuition benefi ts, etc. As the federal government struggles to 

enact a comprehensive immigration reform solution, state legis-

lators have been introducing a record number of bills to address 

immigration challenges. As of April 2007, state legislators in all 50 

states had introduced at least 1,169 bills and resolutions related to 

immigration or immigrants and refugees. This is more than twice 

the total number of bills introduced in 2006. 

ONCE HIRED….

Once hired, make unexpected visits to your home. If the employee 

was hired for a childcare position, invest in digital video surveillance 

technology. Children who are cared for by foreign-born domestic 

workers are often exposed to another culture and language. 

The bottom line is that when you hire employees—whether 

U.S. citizens or alien residents—to work in your home it is vital 

that you engage in comprehensive due diligence to ensure you 

are welcoming a law-abiding, upstanding, and trustworthy person 

into your domicile. C

  BY  MICHAEL MCCANN

Many illegal immigrants from 

other countries are gravitating 

to the domestic arena.

Alien Candidates for Household Help 
Precautions are needed to ensure you hire a law-abiding person

VIP SECURITY

MICHAEL MCCANN is President of New York-based McCann Protective Services (MPS), 

www.mccannps.com, an executive protection agency. Prior to founding MPS, McCann was 

Chief of Security for the United Nations and a Commanding Offi cer for the NYPD.

http://www.mccannps.com


With over 12 million immigrants here illegally, it is no wonder that   

                         green cards and Social Security cards are widely counterfeited.



ROBERT IRVINE GOES 

WHERE FEW CHEFS DARE . . . .

Irvine tells the astonishing story 

of his life so far, from cooking for 

3,000 refugees over open fi res on 

a beach while civil war raged in 

South Yemen to serving his food 

to four U. S. presidents. 

In this colorful memoir that 

combines great stories with even 

better recipes, Irvine shares stories 

of his training under the best 

European chefs, along with his 

personal culinary philosophies, best 

recipes, and tips for adding a stylish 

fl air to any dish.

I n  M I S S I O N :  CO O K ! ,

My Life, My Recipes, and Making the Impossible Easy

ON SALE WHEREVER HARDCOVER BOOKS ARE SOLD

S t a r  o f  F o o d  N e t w o r k ’ s D i n n e r :  I m p o s s i b l e
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The Book of Fine Linen
By Françoise de Bonneville 

Preface by Marc Porthault

Price: $40.91 (Hardcover)

Translated from French, this book 

is fi lled with a detailed history of 

linen, from chintz to damask, and is 

illustrated with many beautiful pictures. 

The images of lace and embroidery 

are stunning. De Bonneville provides 

comprehensive information about 

various types of linens, as well as different 

fi bers, colors, and weaves. This is an 

excellent gift for anyone who collects 

linen or who does fi ne embroidery.

Home Comforts: 
The Art and Science 
of Keeping House
By Cheryl Mendelson

Price: $19.95 (Paperback)

An invaluable book for anyone involved 

in housekeeping. The beginner will 

fi nd answers to every housekeeping 

dilemma. This volume covers everything 

from ironing to thread count to home 

organization, including concepts such as 

how to store groceries for freshness and 

how to sort laundry according to fabric 

types. Even veteran housekeepers will 

benefi t from the plentiful tips, advice, 

and recommendations in this book.

The New Napkin 
Folding: Fresh Ideas for 
a Well-Dressed Table
By Joanne O’Sullivan & Terry Taylor

Price: $12.95 (Paperback)

This book presents napkin-folding 

techniques detailed with large color 

photos and simple instructions, making 

the art clear and easy, even for novices. 

The book also provides information 

on table-setting, napkin etiquette, 

different types of fabrics, and napkin 

care and storage, as well as stain-

removal tips. An excellent resource!

PAULINE GUY, publisher of Celeb Staff magazine, is also a children’s book author and an avid reader. She has been collecting books on philosophy, child development, psychology, 

health, decorating, and cooking for more than 15 years. Pauline is a world traveler and loves to watch children grow and develop to their fullest potential. 

Titles recommended by 
Celeb Staff ’s publisher

 BY PAULINE GUY

READ ON
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Following these simple steps can help you take control now 

and pave the way for a bright future:

1.  LOOK CLOSELY AT WHAT YOU SPEND. Begin the 

process by recording all your expenses, such as rent or mortgage and 

utilities; services such as childcare; and necessities such as food, cloth-

ing, and medical expenses. 

2.  INCLUDE A LINE FOR “SAVINGS” WITH EXPENSES. 

If you treat savings as an expense that must be made on a 

weekly or monthly basis, you may be more likely to set the 

money aside regularly.

3.  ALLOCATE INCOME IN TERMS OF PERCENTAGES. 

This exercise helps identify how each expense relates to your total 

income. Determine what percentage of your income goes to each ex-

pense, and then categorize them as either fixed (e.g., mortgage, utility 

bills, insurance premiums) or discretionary (e.g., dining out, travel, en-

tertainment). You have discretion over the latter, but not the former. It 

is generally the discretionary expenses that erode earnings. Aim to trim 

these percentages wherever possible. It may be possible to make large 

gains in savings by reducing many expenses by small percentages.

4.  PRIORITIZE. Take your list and rank your expenses as “impor-

tant,”  “moderately important,” or “unimportant.” Eliminate those items 

BY MIRIAM WIZMAN

MONEY TALK

Be a Winner 
         in the Savings  

Don’t wait until it is too late

This article appears courtesy of MIRIAM WIZMAN Insurance & Financial 
Planning based in Beverly Hills, which offers fee-based financial planning 
services through MetLife Securities Inc. She focuses on meeting the 
financial needs of individuals and business owners. Insurance and annuities 
offered by Metropolitan Life Insurance Company (MetLife). Securities 
products offered through MetLife affiliated broker/dealer including 
Metropolitan Life Insurance Company or MetLife Securities, Inc.

continued on page 108

L ike dieting, budgeting your expenses only works if you have a long-term com-

mitment to sticking with the plan. However, human nature leads many of us to 

become frustrated when we can’t immediately have the things we need or want. As 

a result, the best-laid budgeting plans can become ineffective. That’s why adopting a 

“pay yourself first” attitude can have a positive impact on your long-term budgeting, 

spending, and saving practices. 

“Game”





BY CHEF R O BERT  IRVIN E

Three excellent recommendations 

DISH UP

Knows Best
Diner
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POACHING LIQUID

Handfuls of fresh thyme

and tarragon 

2  bay leaves

salt and pepper

6   lobster tails

 orange peel

DRESSING

½  cup hazelnut oil

¼  cup rice wine vinegar

1   tbsp. finely chopped

fresh chives

1  tbsp. fresh tarragon, 

lightly chopped

1  tbsp. fresh thyme

¼  cup diced Bermuda onion

SALAD

½  lb. white grapes, halved

½  lb. black grapes, halved

½  lb. red grapes, halved

1   kiwi fruit, roughly chopped

1   English cucumber, peeled, seeds

removed and diced

1   Bermuda onion, diced

2   peaches, fi nely sliced with 

skin on

1   navel orange, with skin and  

  white pith peeled off and 

  segmented

3   avocados, removed from black  

  skin and roughly chopped

3   tbsp. white truffl e oil

GARNISHES FOR PLATING

1   head butter lettuce

6   radicchio leaves, thinly sliced

  leaves from 2 endives

2   peaches

12  bamboo skewers

METHOD

Add thyme, tarragon, bay leaves, 

salt and pepper, and orange peel 

to enough water to cover 6 lobster 

tails. Heat to simmer. Insert 2 bam-

boo skewers into each tail to stop 

lobsters from curling up. Add lobster 

tails to the poaching liquid. Simmer 

8 to 10 minutes. Shock in ice water 

when done.

Combine dressing ingredients 

(hazelnut oil, rice wine vinegar, 

chopped chives, chopped tarragon, 

thyme, diced onion) in a bowl and 

whisk together until combined.

Put salad ingredients (grapes, 

kiwi, English cucumber, onion, 

peaches, navel orange, avocados) 

into bowl; pour dressing on top and 

fold together. 

PRESENTATION

Put butter lettuce leaves on plate 

as a bed. Place sliced radicchio in 

center. Arrange 3 endive leaves 

sticking out of lettuce bed. Spoon 

fruit salad into center of bed. R e-

move bamboo skewers from lobsters, 

break off tail fins (to use later) and 

peel whole lobster tail from shell. 

Slice meat at an angle and arrange 

on top of salad. Place tail fins in 

center as decoration. Slice a piece 

of peach and “fan” as a decoration 

with tail fin. Drizzle with truffle 

oil, and enjoy! 

T
he adage about the customer always being right always applies in the world 

of cooking and eating great food. I can bring all of my culinary skills to 

bear, designing a dish that employs every manner of exquisite and luxuri-

ous ingredients, meticulously prepared and perfectly presented, but if I set it before 

you and you taste it, and you don’t like it … game over. Just ask any mother who 

has cooked for a fi nicky child. When you are the one eating (even if you are not 

paying!), you are the only and fi nal arbiter of what’s good and what’s not.

What makes a dish “the best?” The decision is based not only on quality, but on 

life experience, emotional state, location, surroundings, companionship, noise level, 

ambient temperature, sun spots .… You can see how we chefs can be slowly driven 

mad by circumstances beyond our control. Here are three recommendations for the 

most discerning palate.

MAINE L OBS TER S AL AD
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INGREDIENTS

3   tbsp. butter

1   tbsp. grapeseed oil

  salt and coarsely ground 

  black pepper

4   tenderloin steaks, each about 

  6 ounces

2   shallots, chopped

2  tbsp. green peppercorns

1   tbsp. Dijon mustard

2   tbsp. cream

1   cup demi-glace (brown sauce)

METHOD
Preheat the oven to 200˚ (so you 
can keep the steaks warm).
Put 2 tablespoons of the butter and 
the oil in a large skillet over me-
dium-high heat. Season the steaks 
with salt and pepper. When the 
butter is melted, add the steaks and 
turn the heat to high. Sear on the 
first side for about 3 minutes; then 
turn and sear on the second side for 
2 to 3 minutes. Lower the heat and 
cook until just short of your chosen 
level of doneness, about 7 minutes 
total for medium- rare. R emove to a 
utility platter and keep warm in the 
oven while you make the sauce.

Pour fat from the skillet, leaving 
the brown bits. Add the remaining 
butter and shallots and cook 
over medium-high heat, stir r ing 
occasionally, until the shallots are 
soft, about 3 minutes. Add the 
green peppercorns and cook for 30 
seconds. Add the mustard, cream 
and demi-glace and cook, stir r ing 
for 30 seconds.

Pour the sauce over the steaks, and serve.

GREEN PEPPERCORN S TEAK AU POIVRE
Serves 4

The main course should never be  
                           the same old thing, even on a day
               reserved for traditional favorites.
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INGREDIENTS FOR SAUCE

3  tbsp. olive oil

2   onions, peeled and sliced

2   leeks, white part only, sliced

2   shallots, peeled and sliced

1   red onion, peeled and sliced

2   cups white wine

3   cups vegetable stock

1   cup vegetable demi-glace 

  salt and pepper to taste

INGREDIENTS FOR 

STUFFED LEEKS

4  medium to large potatoes, 

  ½-inch dice

½  bunch chives, fi nely chopped

1   tbsp. unsalted butter

  salt and freshly ground 

  black pepper, to taste

  6 leeks, white part only (sliced   

  about 2½ to 3 inches)

INGREDIENTS FOR THE BASS

4   tbsp. olive oil

6  5 oz. pieces sea bass

  salt and freshly ground

  black pepper, to taste

6   cipollini onions

  budding garlic chives

  thin slices of green leeks

  minced basil sprigs

SAUCE

Blanch and peel cipollini onions. In 

a medium sauté pan over medium heat, 

combine the olive oil, onion, leek, shallots 

and red onion, and sauté until translucent. 

Preheat the oven to 375˚. Deglaze the pan 

with wine and reduce until the liquid is 

almost all gone. Add the stock, bring to a 

boil, reduce the heat and maintain at a sim-

mer until reduced by three-fourths. While 

the stock is reducing, start steaming the 

leeks and boiling the potatoes. Pour a little 

oil over the cipollini onions, and roast at 

375˚ for about 20 minutes. 

When the reduction is down to about ¾ 

cup, strain through a fi ne mesh sieve and 

set aside.

Slowly whisk in the demi-glace to create 

a silky sauce that coats the back of a spoon. 

Season with salt and pepper.

STUFFED LEEKS

Steam leeks until tender. Boil and mash 

potatoes, whipping in the chopped chives, 

butter, salt and pepper. Transfer the smooth 

potato mixture to a pastry bag fi tted with 

a one-inch round tip. R emove the center 

part of the leeks, using the pointed end of 

a chopstick to gently slide out the inner 

layers, pushing from the bottom upwards. 

Leave only one or two layers to create a 

hollowed-out leek. Pipe the potato mix-

ture into each leek and set aside, keeping 

warm. R emove roasted cippolinis.

SEA BASS

In a medium sauté pan, heat the oil 

over medium heat. Season the sea bass 

with salt and pepper. Place skin-side 

down in the pan, sear on both sides (2 

minutes each side), and cook to desired 

doneness. R emove from the heat and set 

aside, keeping warm.

PRESENTATION

Just before serving, re-warm the reduc-

tion and add the demi-glace as described 

above. To serve, place a piece of sea bass on 

a plate, place a stuffed leek next to it, and 

top with a cipollini onion. Spoon some 

sauce around the dish and garnish with 

garlic chives, sliced raw leeks, and basil. C  

CHEF R OBERT IRVINE is a former Chef to the Royal 

Household and is star of Dinner: Impossible on Food 

Network.  His fi rst book, Mission: Cook! is currently 

available from HarperCollins; you can buy his Royal 

T itanium cookware on Home Shopping Network, and 

he owns two restaurants, Ooze and Schmooze, in St. 

Petersburg, Florida.

CRISP SEA BASS WITH S TUFFED LEEKS
Serves 6



Private home in exclusive Point Manalapan completely renovated in 2004. Comes with a gratis membership in the 
La Coquille Club at the Ritz Carlton Hotel.  All new fl ooring, completely redone with granite counter tops and brand 
new appliances.  This magnifi cent home also off ers walk-in closets, tons of storage space, beautiful screened in pool 
and loggia with an unforgett ably large backyard.

THE CORCORAN GROUP

Geoff rey Thomas [561] 252-3860

PRICE: $1,375,000

(561) 277-4400

101 N. COUNTY ROAD, PALM BEACH, FL 33480
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T
he idyllic antidote to the modern world is a trip to 

the spa. The “Grand Dame” of spas, called the Gold-

en Door, was once a treasure reserved for the super 

wealthy and famous. This tranquil sanctuary is secluded in a re-

mote area of Escondido, California. Its exclusivity is probably 

why it is favored by some of the world’s most high-profile elite, 

from Oprah to Martha, Barbara Bush to Barbra Streisand.

The moment I arrived, I was intrigued by what was on 

the other side of the infamous “golden door.” As I entered 

this sacred sanctuary, it revealed itself as a place of enchant-

ment, unlike any spa I have ever experienced. Crossing 

the threshold, through the gilded portal, I made a com-

mitment to myself to leave behind the outside world and 

surrender to this captivating place. I was open to all the 

mysteries that would unfold.

The first time I entered the property, I had an unmistak-

able sense of “being away from it all.” The original archi-

tecture is modeled after an authentic Japanese Honjin-Inn 

(country inn), and its exquisitely simple landscape subtly 

unfolded with each day. 

At the beginning of the week, I was still dealing with 

the residue of my modern life, but by week’s end, I had 

totally surrendered to the tranquil setting. The proper-

ty is lush with classic gardens, extensive waterfalls, and 

stone walkways. The award-winning Koi pond and or-

ganic vegetable garden were enough to soothe my every 

wayward thought. 

Can you imagine being pampered beyond your wildest 

dreams each and every day?

Can you imagine indulging in a facial, an herbal wrap, 

and a hot stone massage, all in one blissful afternoon? The 

BY MARJORIE HOPE ROTHSTEIN

It is favored by some of the world’s 

most high-profile elite, from Oprah 

to Martha, Barbara Bush to Barbra 

Streisand.  The property is lush 

with classic gardens, extensive 

waterfalls, and stone walkways.

LIVING THE 5-STAR LIFE  

Beyond  
  the Golden Door 

continued on page 109

A  g l i m p s e  o f  p e r f e c t i o n



CELEB LIFE

WINTER 2007
$4.99 US / $6.99 CANADA

TRUMP:
The billionaire on

  family, business and more!

REMARKABLE 
WOMEN
Giving back 
generously

CREATING 
ELEGANCE
The art of 
making jewelry

A-LIST PETS
Get the 
star treatment

 GIFTS

THAT WOW

For him & her

 
CELEB LIFE MAGAZ IN E
is the magazine that celebrates living in luxury
and giving with generosity
 
Subscribe today and save 

over 20% off the cover price

only $45 for a 3-year subscription.
 
SUBSCRIBE TODAY AND SAVE! 

www.celeblifemag.com

A SPECIAL OFFER 
For 

C eleb Staff Subscribers
JK

http://www.celeblifemag.com


50          CELEB STAFF                                                                                                                                                  FEBRUARY  2008

BY ALLISON KRUMHOLZ

Jan and Bob Davidson’s Nevada school caters to the best and brightest

T he state of Nevada and the world of education found two heroes in Jan and 

Bob Davidson. Seeing a need to identify and help highly gifted children 

reach their potential, they decided to make a difference in their community and 

in the lives of children all over the world. 

GIFT
FOR THE IFTED

A
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 Their journey be-

gan in 1982, when Jan 

Davidson founded Da-

vidson & Associates, an 

educational software 

company known for 

MathBlaster and R ead-

Blaster. Seven years 

later, her husband, Bob, 

joined the enterprise 

as chairman and chief 

executive offi cer, and 

Davidson & Associates 

soon became a publicly traded, multimillion-dollar company. 

In 1997, the company was sold, and the Davidsons decided to 

focus their efforts on helping the nation’s most gifted and tal-

ented youth. They believed that this segment of the population 

was neglected and underserved. As the Davidsons explain, “The 

profoundly gifted students in our schools are the most likely to 

fall through the cracks; they are the ones experiencing the great-

est gap between their potential and the curriculum they are pro-

vided. Being under-challenged denies these brilliant students the 

opportunity to learn by fi nding solutions to complex problems or 

pursuing diffi cult tasks.”

In 1999, the couple founded the Davidson Institute for Talent 

Development, a nonprofi t foundation that provides profoundly 

intelligent young people opportunities to develop their talents. 

The institute awards scholarships, publishes guidebooks, and 

holds retreats and online seminars for students and parents, while 

offering free consulting services to families and teachers. In just 

nine years, the Davidson Institute has become internationally 

recognized as the authority on gifted students.

In 2005, the Davidsons worked with the Nevada state legisla-

ture to open a public school for profoundly gifted middle- and 

high-school students. The school, the Davidson Academy of Ne-

vada, operates on the University of Nevada, R eno, campus. It is 

the fi rst free public school that offers qualifi ed students an accel-

erated and individualized educational program that allows them 

to soar academically.

The mission of the Davidson Academy is to provide pro-

foundly gifted young people an advanced educational opportu-

nity matched to their abilities, strengths, and interests. To qualify, 

students must score in the 99.9th percentile on intelligence and 

achievement tests, demonstrate evidence of superior intellec-

tual development and academic achievement, demonstrate the 

motivation, social and emotional maturity, and overall readiness 

for the environment of an accelerated educational program, and 

be—or intend to be—a resident of Nevada. Families have relo-

cated to Nevada from all over the country and even Australia to 

take advantage of this program. 

Jan and Bob Davidson are living their dream of inspiring and cre-

ating opportunities for the next generation of the world’s greatest 

thinkers. Instead of simply retiring and writing checks to charities, 

they are changing the world, one student at a time. C

The Davidson Institute has become 

internationally recognized as the 

authority on gifted students.

Famil ies have relocated to 

Nevada from all over the 

country and even Australia to 

take advantage of this program.

ALLISON KRUMHOLZ is a professional freelance writer who writes 
on a diversity of topics and has written for several publications 
including Inside Weddings.  She lives in Los Angeles.

Jan and Bob Davidson
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FO R L EA SE

1152 CALLE VISTA DR, BEVERLY HILLS
$38,000 / MONTH

Contemporary Mediterranean Mansion, over 9,000 sq. ft. Home is done to the nines. Gorgeous 
180 degree city views. Master with large his & hers baths, large sitting room, vaulted ceilings, with 50 
ft. balcony. Sweeping staircase, marble floors, media room, forman dr, large long lawn, gazebo, 3 
outdoor dining areas, incredible terraced gardens, full guest house.  

http://www.laluxuryestates.com
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OPEN TUESDAY, OCTOBER 17TH, 11AM-2PM

420 S. ROSSMORE AVE., HANCOCK PARK
REDUCED TO $3,495,000

Stunning Paul W illiams style Hancock Park Traditional home on nearly a half-acre. Rich with original details yet tastefully 
updated, this dramatically remodeled home features a two-story entry, huge living room with fireplace, spacious family 
room with fireplace, formal wood-paneled library, large private dining room, and state of the art kitchen with junior din-
ing room. 2 Master Suites, guest bedroom, maids quarters, and 6 baths.  The home opens to exceptionally manicured, 
lavishly landscaped huge backyard, with patio, heated salt-water pool, pool house with large steam room. Also features the 
best brand new, open beam guest house in Hancock Park.

visit:www.southrossmore.com

http://www.southrossmore.com
http://www.laluxuryestates.com
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BY JAE MARGRET MICHAELS 

Sewage, sludge make 

Mike Rowe a star   

The 

Dirtiest 
Man

in America 

PHOTOGRAPHY BY MARTA ELENA 
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Sure, Superman could leap tall buildings in a single bound, but 

could he shovel penguin poo? 

For many, the more impressive accomplishment is a man willing 

to get his hands dirty. 

Enter Mike R owe. 

As the star of Discovery Channel’s hit show Dirty Jobs, which takes 

an unvarnished look at America’s least desirable professions, R owe, 

45, has authenticity down. He’s the kind of everyman that every 

man strives to be, and every woman would like to have around the 

house—to carry out the random spider, or weed the garden, or … 

just look at. 

That’s because what you see is what you get. As an added bonus, 

he sports a rakish smile, good sense of humor, an easygoing de-

meanor, and rugged good looks. 

He’s humble about it all, too. R eally.

EARLY INFLUENCES 
Maybe that’s because he comes from humble beginnings. He and 

his two brothers grew up in Maryland, where his parents still live, 

just outside of Baltimore. They called 50 to 60 acres of land on the 

inner loop of an exit ramp home. R owe explains that the property 

couldn’t be developed because of power lines. 

¨Growing up, I thought I was in Montana,” he recalls. “Yet we 

were barely a mile from the city line. I was shocked when I fi rst 

visited the city center.” 

It was a visit that didn’t happen until he was about 12, possibly 

because his family had work to do. 

“My granddad dropped out of school during the seventh grade to 

work.” R owe says. ¨He didn’t have any real training in anything. He 

was just born hard-wired—plumbing, stone masonry, etcetera—he 

just instinctively knew what to do and how to fi x it.” 

His father was a schoolteacher and seemingly had none of that 

natural talent, according to R owe, but when his grandfather had a 

stroke, his father became his “full-time helper.” 

For years he watched the pair of them work very, very hard. 

“My earliest memories are of seeing two guys descending 

into a hole, or a pit, or a ditch, or up into an attic,” he says. “You 

hear banging. They emerge fi lthy, and the problem is solved.” 

R owe claims that he takes after his father: “I’m a good sport 

about it, but I’m not an expert.” 

Strangely enough, his early infl uences sent him along quite a 

circuitous path that has landed him right back in the very life 

that he thought he was leaving behind forever—the life of doing 

dirty jobs.

THE CIRCUITOUS PATH 
Just as it’s unusual to reach into a snake enclosure and grab a 

python by the neck, R owe’s fi rst step into show business was un-

orthodox. He became an opera singer. 

“The reason I wanted to get into entertainment in general is that, 

because of what my dad and granddad did, [it would ensure that] I 

wouldn’t have to do any of that work ever again,” R owe explains. 

“The opera’s about as far from that as you can get.” 

Years later, after quite a few hosting gigs, including several with 

QVC, R owe found himself in San Francisco, the city that he still calls 

home, as the temporary host of a show called Evening Magazine.

“I thought I would do a show that would make my father and 

grandfather laugh,” he says. They shot 25 segments of his show, 

which had him apprentice for people who were doing the kinds 

He’s the kind of everyman 

that every man strives to be, 

and every woman would like 

to have around the house.

Mike Rowe in Hydro Seeder episode

Photography by David Barsky; courtesy Discovery Channel



Mike Rowe on yak ranch, Spring Brook Ranch, in Kallispell, Montana

Photography by Paul Souders; courtesy Discovery Channel
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of jobs that are now featured in his Discovery Channel show. When 

the new general manager of Evening Magaz ine came on board, the 

segments were axed. 

Despite this, R owe thought he might have something, so he sent 

them to the Discovery Channel. They promptly ordered three. 

Now in his third season with Dirty Jobs, R owe couldn’t be happier. 

He has found his niche. 

“The irony for me is that to actually get a hit show with my name 

in the title [I had to do] the things I’ve been running away from all 

these years,” R owe says. 

 

THE GOOD LIFE 
More than 150 different dirty jobs later, this is a job that clearly 

suits him. 

“My name—my dad’s name—is out there right now,” says R owe. 

“I feel a responsibility to be honest when I do the show, so I am. 

That means, for me, I have to reveal a lot of vulnerability. I fail on 

that show all of the time. The experts on the show are the people 

that I meet.” 

 What R owe calls “failing” and what his growing fan base fi nds 

when they tune in are two different things. He’s an expert at being 

charming—even while covered head-to-toe in all manner of 

disgusting substances. And he somehow maintains a sense of humor 

about it. 

Dirty jobs. 

Someone’s got to do ’em. C

“ I  thought I  would 

do a show that would 

make my father and

grandfather laugh.”

ACCOR DING TO 
MIKE R OWE:
What doing dirty 
jobs really does 
for people

The idea that people with dirty jobs know something that 

the rest of us don’t is really important to me, and it’s impor-

tant to a lot of people in the service industry. 

W hen you spend your life serving, whether it’s the greater good 

or an individual, what you have that a lot of regular people don’t 

have is perspective. 

People with dirty jobs know they’re doing something. The 

same can be said for people in the service industry. They 

know when their day’s over. They have balance in their life. 

People with dirty jobs rarely get angry. They’re much quick-

er with a joke than with a criticism.

If you can get used to a big soggy rat jumping in your lap 

out of a river of crap, then you’re not going to get too up-

set about the parking ticket, or if someone didn’t pick up 

your dry cleaning. You just had a rat in your lap. It’s going 

to be okay.

•

•

•

•

•

JAE MAR GR ET MICHAELS is a connoisseur on world travel and culture and 
has been writing about her travels for over ten years. She writes for several 
publications and also works in the fi lm industry.

Mike Rowe during Rock Quarry episode
Photography by Paul Souders; courtesy Discovery Channel
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T
hey say it takes two to tango, but when it comes to 

hiring household staff, it often takes three parties to 

conclude a hire:

the employer who has a position to fi ll

the staffi ng agency that is oftentimes used to fi nd the right help

the candidate who has to prove to the employer that he or she is 

the best person for the job

Welcome to the fascinating arena of household staffi ng.  In 

many ways it resembles the corporate staffi ng world, but there 

are some important distinctions since most of the time the 

working base is the home and not the offi ce. Many have tried 

working in this fi eld and could not survive; others loved it 

from the word “go” and are here to tell their stories. 

In this issue we are celebrating some of most seasoned pro-

fessional candidates who have excelled in this fi eld.  These 

professionals maintain their employer’s personal spaces, pre-

pare their food, care for their children and, in some cases, 

protect their lives. They are the staff behind the curtain in 

many celebrities’ social lives and businesses, and their careers 

often involve luxurious perks, high-profi le contacts and ex-

otic locales.

Some of these candidates got their jobs through word of 

mouth, others through ads, and the rest through agencies that 

search high and low to fi nd the best candidates for their cli-

ents.  In this issue, we have made our top picks of household 

staffi ng agencies around the world that have succeeded in this 

often challenging fi eld.

•

•

•

T H E  H O U SE H O L D 
ST A F F I N G  A R E NA

THE BEST OF THE BEST IN THE 
HOUSEHOLD STAFFING INDUSTRY

BY JESSICA R AIN ES

Illustration by Robert Salanitro
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C
elebr it ies and 

other high net-

worth individuals 

are always on the go, but 

whether at home or abroad, 

they always need a reputable 

agency through which they 

can hire experienced and 

reliable household staff.

Good agencies have the 

welfare of their clients as their 

top priority and take every 

precaution to screen their 

candidates rigorously. They 

make sure that their roster 

has only qualifi ed candidates 

with immaculate references. 

Here is Celeb Staff’s list of 

recommended agencies 

from around the world.

THE Best OF THE Best 
H O U SE H O L D  ST A F F I N G  A G E N C I E S

Our top picks from across the globe

BY LAUR A BELL
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CH EL SEA STAFF BUREAU 
I NTERNATI ONAL
266 FUL H AM  ROAD , CH EL SEA, L ONDON, SW10 9EL , ENGL AND

T EL : 011-44-20-7351-1390 FAX : 011-44-20-7351-1390
W W W .CH EL SEASTAFFBUREAU.CO.UK

EM AI L : ENQUI RI ES@CH EL SEASTAFFBUREAU.COM

The agency places housekeepers, chefs and cooks, nannies, 

couples, butlers, chauffeurs, ladies’ maids, head gardeners, and 

estate managers within the United Kingdom and internationally. 

All candidates selected for their roster must have at least five years’ 

experience within their chosen field. They provide clients with a 

guarantee period of three months, with one replacement allowed. 

Fees for permanent placements in the U.K. range from 16 percent 

of the gross annual salary of the candidate to 18 percent of the 

net annual salary. For placements outside the U.K., the fees are 

20 percent and 22 percent, respectively. Candidates’ references are 

fully verified, and when the position involves minors or the elderly, 

candidates are required to have an enhanced police disclosure. 

FOX AGENCY
30 E. 60T H  ST REET , SUI T E 904, NEW  YORK, NY 10022
T EL : 212-753-2686
In business since 1936, the Fox Agency specializes in nannies 

and baby nurses. Candidates on their roster must have no less 

than five years’ experience. Many of the agency’s clientele are 

second-generation clients whose parents did business with the 

company 30 or 40 years ago. Placements are made all over the 

country. They do thorough reference and criminal background 

checks on candidates; drug testing is left for the clients to do at 

their discretion.

PRECI SE H OME MANAGEMENT
1007 N. CALVERT  ST REET , BALT I M ORE, MD 21202
T EL : 410-659-9200  FAX : 410-659-9202  
W W W .PRECI SEH OM E.COM

Precise Home Management was established in 1984 by Andrew 

Lowrey, formerly a British butler, who has previously held positions 

as an estate manager and majordomo throughout Europe and the 

U.S. The agency places butlers, estate managers, couples, chefs, 

nannies, chauffeurs, housemen, and housekeepers domestically 

and internationally. The agency fee is 25 percent. They offer a 

guarantee period of 60 days, but they do continue the search long 

after the termination of a candidate. A criminal background check 

is conducted on candidates that are offered positions by clients.

NANNI ES & H EL PERS
SYD NEY, AUST RAL I A

M ONA VAL E OFFI CE 
T EL : 011-61-2-9997-3788  FAX : 011-61-2-9979-5940
EM AI L : NANNI ES@NANNI ESAND H EL PERS.COM .AU

W W W .NANNI ESAND H EL PERS.COM .AU

This agency, established in 1988, places nannies, baby nurses, 

mothers’ helpers, housekeepers, chefs and cooks, butlers, chauffeurs, 

companions, and other household staff. Candidates are carefully 

screened and selected. Those working with children or the elderly 

must agree to a background check through the N SW Commission 

(a government agency). All candidates must have a minimum of 

two years’ experience in their field of specialty. The agency offers 

a guarantee period of eight weeks, with one replacement allowed. 

Fifty percent of the agency fee is due upon the confirmation of 

the hire of a candidate, with the balance due after the trial period 

has ended. The fee is non-refundable. 

REGAL  DOMESTI CS, I NC
5541 N I CH OL SON L ANE, SUI T E 303, ROCKVI L L E, MD 20852
T EL : 301-770-4995
W W W .REGAL D OM EST I CSI NC.COM

Founded in 1984 by Barbara Goldberg Goldman, for the last 

24 years this agency has been placing personal assistants, house 

managers, chefs, butlers, nannies, cooks, and housekeepers in the 

U.S. and all over the world. Their fees are 20 to 30 percent of the 

annual salary for full- time and part- time permanent placements, 

and a flat rate for temporary positions. They provide their clients 

with a five-day trial period and a 60-day guarantee, with up to two 

replacements. R egal Domestics does a thorough screening of all 

its candidates through personal interviews, reference verification, 

and criminal and motor vehicle background checks. 

CAMELVI EW DOMESTI C 
PL ACEMENT SERVI CE
14231 N. 7T H  ST REET , A-4, PH OENI X , AZ 85022
T EL : 602-996-0882  FAX : 602-953-9643
W W W .CAM ELVI EW D OM EST I C.COM

Established in 1984 by Carol Hasher in response to the growing need 

for professional and reliable domestic personnel, the agency places 

housekeepers, house managers, personal assistants, domestic couples, 

caretakers, companions, chefs and cooks, home care assistants, and 

nannies. Fees depend on whether the position is part-time or full-time. 

They offer a 90-day guarantee period on permanent placements. 

THE Best OF THE Best 
A G E N C I E S
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TH E H EL P COMPANY
1821 W I L SH I RE BLVD ., SUI TE 646, SANTA M ONI CA, CA 90403
T EL :  888-H EL P-880 
W W W .T H EH EL PCOM PANY.COM

The Help Company, founded over 20 years ago by Claudia 

Kahn, was the first nanny agency in Los Angeles. Since then 

it has expanded to the placement of housekeepers, personal 

assistants, executive assistants, estate managers, chefs, and 

eldercare professionals. They do placements all over the country 

and internationally.

I VOR SPENCER I NTERNATI ONAL 
SCH OOL  for BUTL ERS 
ADMI NI STRATORS and 
PERSONAL  ASSI STANTS
12 L I T T L E BORNES, D ULW I CH , L OND ON SE21 8SE, ENGL AND 
T EL : 011-44-020-8670-0055
W W W .I VORSPENCER.COM

Established in 1981, the school specializes in the training and 

placement of butlers and personal assistants. Their placement 

division places graduates locally and internationally. N o 

background checks are conducted; these are left to the hiring 

employer. Fees are 20 percent of the first year’s gross salary. If an 

employee leaves after three months, a sliding scale applies. Ivor 

Spencer International does not offer a guarantee period.

CELEBRITI ES STAFFING SERVICES
NEW  YORK: 212-227-3877
BEVERLY H I L L S: 310-273-0958
W W W .CEL EBRI T I ES-STAFFI NG.COM

EM AI L : CEL EB.D OM ES@VERI ZON.NET

This agency, which has been in existence for over a decade, places 

nannies, mannies, housekeepers, butlers, chefs, personal assistants, 

house managers, chefs, and other household professionals in the 

homes of royalty, celebrities, top executives, and professional 

families both nationwide and internationally. All Celebrities 

Staffing candidates must pass thorough background checks, 

which include reference verification, criminal and sex offender 

background checks, DMV records, and drug testing. Client 

confidentiality is treated as a priority, and all candidates are 

required to sign confidentiality agreements.

CONSULTI NG H OME & GARDEN
K I L I ANSTAD T ER ST RABE 52, D -61137, SCH ONECK 2, GERM ANY

T EL : 011-49-6187-292-599   FAX : 011-49-6187-991-200
W W W .CONSULT I NG-H OM E-GARD EN.D E

Established in 2000, the agency does domestic and international 

placements of caretakers, housekeepers, nannies, maternity 

nurses, cooks, butlers, chauffeurs, bodyguards, and yacht and ship 

personnel. Their fee is 19 percent of the gross annual salary of 

the placed candidate, plus value added. They offer a trial period 

of six months. Criminal background checks are performed at the 

request of the client for an additional cost of £ 120.00.

ESTATE STAFFI NG 
BY H EARTL AND
5500 GRANT  CREEK ROAD , M I SSOUL A, MT  59808
T EL : 800-866-6266   FAX : 406-549-7304
W W W .ESTAT ESTAFFI NG.COM

Established in 1984 by Karen Walker R yan as a nanny placement 

service, the agency has expanded to full household and estate 

placement, as well as elderly care personnel. The agency conducts 

extensive screening of candidates, including criminal background 

checks and DMV reports. The agency charges a fee of 20 percent 

of the candidate’s first year’s gross annual salary, and it offers a 60-

day guarantee period.

PROFESSI ONAL  DOMESTI C 
SERVI CES & I NST I TUTE
2000 CARRI AGE ROAD , POW EL L , OH
T EL : 740-881-3358
W W W .H OUSESTAFF .NET

Established 19 years ago, Professional Domestic Services & Institute 

places all types of household staff including nannies, housekeepers, 

estate managers, house managers, and butlers for both formal and 

informal households nationwide. Its institute provides certified 

training for professional household managers and butlers, as well 

as continuing education classes for estate managers, housekeepers, 

and nannies. Its placement fee is 20 percent of the employee’s first 

year’s gross annual wages and benefits; this comes with a 60-day 

guarantee. For a fee of 25 percent of the employee’s first year’s 

gross annual wages and benefits, the guarantee period is extended 

to 120 days. 

THE Best OF THE Best 
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RI VI ERA RECRUI TMENT 
33, BD . GÉNÉRAL  L ECL ERC, “L E FORUM”
06240 BEAUSOL EI L , FRANCE 
T EL : 011-33 492-413-157   FAX : 011-33-492-413-159 
W W W .RI VI ERARECRUI T M ENT .COM

Founded in 1996 by Kashka Kornelak, R iviera R ecruitment began 

as Monte Carlo N annies but has now expanded its services to 

provide a more comprehensive list of personnel, which includes 

housekeepers, companions, chefs and cooks, chauffeurs, estate 

managers, butlers, nannies, au pairs, maternity nurses, tutors/

teachers and personal assistants. The agency also provides 24-hour, 

7-day-a-week emergency services such as babysitting, maternity-

nursing, and cleaning. Clients are serviced in France and Monaco, 

but the agency also caters to clients worldwide. 

ZOÈ I NTERNATI ONAL , I NC.
NEW  YORK, NY 
T EL : 212-227-3880
W W W .ZOEH OM ECARE.COM

This agency specializes exclusively in the placement of live- in and 

live-out home caregivers—R N s, LPN s, home health aides, nurse’s 

aides, and companions—to provide loving care for the sick and 

the elderly nationwide. The agency works with family members to 

ensure that their loved ones are cared for privately in the dignity 

of their homes or by the patient’s hospital bedside. 

SANDRA TAYL OR AGENCY
280 S. BEVERLY D RI VE, BEVERLY H I L L S, CA 
T EL : 310-205-2810   FAX : 818-788-7599
W W W .SAND RATAYL ORAGENCY.COM

Founded 39 years ago, Sandra Taylor Agency places housekeepers, 

nannies, chefs, couples, certified nurse’s aides, companions for 

elderly, butlers, housemen, cooks, majordomos, personal secretaries, 

assistants, chauffeurs, and estate managers. The agency fees are 

determined by the guarantee period chosen by the client: For three-

months coverage the fee is equivalent to one month’s salary; for six-

months coverage the fee is 10 percent of the annual salary, etc. They 

conduct a criminal record investigation on selected candidates, 

inspect driving records, and require nannies to to take TB tests.

PAVI L L I ON AGENCY
15 EAST  40T H  ST REET , SUI T E 400, NEW  YORK, NY 10016
T EL : 212-889-6609  FAX : 212-532-0947
W W W .PAVI L L I ONAGENCY.COM

This agency operates as a family business and has been in existence 

since 1962. It places nannies, housekeepers, domestic couples, 

butlers, housemen, chefs, chauffeurs, majordomos, gardeners, and 

estate managers throughout the U.S. Pavillion Agency’s 30-day 

trial period ensures compatibility of the candidate placed. Full 

screenings are performed on all candidates. A criminal background 

check is conducted on all placements, and a motor vehicle check 

is performed for positions for which driving is required.

ROBERT H ANSEL MAN 
DOMESTI C AGENCY
M AD I SON, GA
T EL : 888-838-4404   FAX : 775-242-9815
W W W .PL ANET D OM EST I CS.COM

This agency places professional help all over the U.S.  They provide 

placement for butlers, housemen, housekeepers, laundresses, chefs, 

domestic couples, butlers, companions, personal assistants, ranch 

staffing, and more.

S’I L  VOUS PL AI T
BEVERLY H I L L S, CA
T EL : 310-395-8812   FAX : 310-458-4889
W W W .SI LVOUSPL AI TAGENCY.COM

S’il Vous Plait was founded by a former teacher, originally from 

France, who worked in the U.S. as a nanny while studying. The 

agency places European- trained household professionals, such 

as nannies, personal assistants, and chefs. A 90-day guarantee is 

offered to clients. The agency fee is determined by the length of 

employment. For assignments over 90 days, the fee is 12 percent 

of the employee’s first annual gross salary, or $1,000, whichever 

is greater. For employment shorter than 90 days, the fee is 25 

percent of the total gross salary paid to the employee.

THE Best OF THE Best 
A G E N C I E S
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B
ehind every great estate or corporation there is an a-team of exceptional workers whose combined efforts play a major role in the up-

keep and maintenance of the mansions, offices, grounds, vehicles, the care for the children, and the provision of luscious meals; a team 

that ensures that the wheels of such a big enterprise are well oiled, that everything is well run, and that nothing is lacking. Estates are run 

like corporations, and, much like corporations, have top executives who call the shots in the mansions of their celebrity bosses, depend-

ing on their area of expertise. The president or vice president of human resources, the director of residences, the estate manager, and the 

house manager are the people at the top—they are the REAL BOSSES at the helms of these vast empires.

PRESIDENT OR VICE PRESIDENT OF HUMAN RESOURCES:

This person is not only in charge of hiring corporate staff, but also recruits all the required household staff for their bosses, from bodyguards 

to housekeepers. You name it, human resources has the final say.

THE DIRECTOR OF RESIDENCES:

In charge of the employer’s multiple properties all over the world, the director of residences reports directly to the employer. For families own-

ing five properties or fewer, an estate manager is more than capable of overseeing all estates; a director of residences is typically hired to manage 

seven or more properties and/or to manage massive estates as large as 120,000 square feet. These executives manage yearly budgets as high as $5 

million for the upkeep of the estates they are in charge of. The money is used for repairs and renovations, staff salaries, vendors’ bills, household 

expenses such as food, linens, toiletries, the purchase of some high-ticket items on behalf of their employers, etc.

THE ESTATE MANAGER:

The role of this executive is to ensure the smooth running of the properties under his or her care. Seasoned estate managers can success-

fully manage up to five properties for their employers at the same time. Although these properties may be located in different regions of the 

world, well-experienced estate managers are able to handle the multiple demands of high profile properties with ease. Part of the duties of the 

estate manager is the hiring of appropriate staff to ensure the efficient operation of the employer’s various estates. The estate manager reports 

either to a director of residences if the estate has one or directly to the employer. This executive may be in charge of budgets as high as $3 

million, based on the size of the estates.

THE HOUSEHOLD MANAGER:

Also called the house manager, the household manager’s sole responsibility is the management of one property, which consists of hiring 

and training of staff, coordinating parties and other social events, making travel arrangements, liaising with vendors, etc. An easy job, you 

say? Not in some cases, where the property they have to oversee spans the size of a football field! This professional may be required to 

handle budgets of up to $1.5 million.

THE Best OF THE Best H O U S E H O L D  P R O F E S S I O NA L S
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In general, for families with numerous estates, the director of residences will employ several estate managers, house managers and butlers to man-

age the various estates in different locations. These people will report directly to the director of residences.

Overall, the role of these top executives is to ensure the smooth running of the estates in their care, which typically includes such tasks as hiring 

and supervising household staff, organizing parties and events, overseeing the care and preservation of the fi ne art and antiques, the management 

of estate accounts, the supervision of all renovations and new construction, the maintenance of cars, etc. Of course, each estate is unique, and these 

dynamics vary from employer to employer. 

Here are some of the best professionals serving some of the most high-profi le individuals in the country:

THE Best OF THE Best H O U SE H O L D  PR O F E SSI O NA L S

MIA PITTS

Ms. Pitts has been the director of residences for an A-list celebrity couple in Southern California for the last 

four years. She manages her employers’ U.S. and international properties and is the person in charge of hiring 

the numerous staff needed to maintain them. Her sole objective is to ensure that everything runs smoothly on all 

fronts. Satisfaction of the needs of her employers is paramount. She chose this fi eld of work because it seemed like 

a natural progression from her previous position as a personal assistant, which also had her tending to the lifestyle 

and needs of her employer. She enjoys the daily challenges and fl uidity of environment that her job offers, and she 

loves the opportunity to work with many different types of people. Her salary is in the six fi gures. Those employers 

looking to hire the best will certainly have to look elsewhere; no offer will tear her from her celeb bosses—and 

who can blame her? Her favorite work gadget is her BlackBerry, which greatly assists her in the execution of her 

many responsibilities.

VICE PRESIDENT OF HUMAN RESOURCES AND OPERATIONS
VASHTA DUNLAP

Vashta Dunlop is the Vice President of Human Resources and Operations at Bad Boy Entertainment, founded by 

Mr. Sean Combs, the renowned entertainment mogul. Dunlop’s job is to recruit both corporate and household staff 

for her powerful employer, for whom she hires only the best. This executive enjoys her job tremendously; not only 

does it allow her to meet a lot of interesting people, but the momentum and the pace of work is energizing. Previously 

the director of operations at Battery Park City Authority in New York, she procured her current job through word of 

mouth ten years ago and has never looked back. She earns a salary in the six fi gures, in addition to generous benefi ts 

and perks. According to her, this position is more than a job—it is a lifestyle to which she adheres 24/ 7; she is actually 

on call around the clock. For most of us, an average day in the life of this infl uential woman is unimaginable. Her 

BlackBerry is her most essential work tool—with it, she is accessible at all times. A word of advice to any top head-

hunting fi rm looking to snatch Ms. Dunlap from Bad Boy Entertainment: No amount of money will lure this loyal 

executive away from her boss’s employ—she is literally glued to his side. 

DIRECTOR OF RESIDENCE

PAUL CANZANO

Paul Canzano’s love for the culinary profession (which he inherited from his mother) led him to a career as a chef, 

and over the years his cooking and managerial skills steered him into estate management, which fi nally opened the 

door for him to become a director of residences. For the last 23 years he has enjoyed the privilege of working in a 

world to which few have access—he has managed the estates of celebrities and cooked for many infl uential people 

around the world: President Gerald Ford, producer Joe Hamilton, Kirk Kirkorian, Leonard R abinowitz, and others. 

Currently employed and based in New York City, he is earning a six-fi gures salary directing the affairs of multiple 

properties all over the world for one employer. He has come to value highly his ability to “put out fi res” so that his 

employers don’t have to be burdened or inconvenienced in any way. He cannot live without his laptop computer with 

VPN (Virtual Private Network) capability; it allows him full remote access to his offi ce computer when he is traveling 

to the various estates he oversees as the director of residences.
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DONALD JARDINE

Donald Jardine has been in the fi eld of management for more than 25 years and has worked for many prominent families both on the East and 

West coasts. He started in the household service fi eld as a butler and house manager, and was promoted to estate manager after proving his capabili-

ties. It was a natural progression for him to advance to director of residences, overseeing multiple large international properties for one of the most 

infl uential people in the world. This prominent Seattle family owned numerous estates all over the world, with a 120,000-square-foot estate as their 

home base. While on this last assignment, Jardine employed a staff of 30 to staff this massive mansion. Jardine’s contract with his last employer has 

ended, so he is currently in the market for a new challenge. He is willing to move anywhere in the country, but his services don’t come cheap—in-

cluding benefi ts, his last salary was in the high $200,000s!

THE Best OF THE Best H O U SE H O L D  PR O F E SSI O NA L S

ELLEN HADLEY

Ellen Hadley has been managing properties for 20 years, 13 of which she has spent as estate manager to the 

“who’s who.” She is currently employed by a high-profi le family with residences in New York City and the Hamp-

tons, as well as in the Caribbean. She chose this line of work because it allows her to do what she really loves to 

do—create and maintain amazing properties. Her job affords her the opportunity to coordinate events that have 

allowed her to meet artists, celebrities, politicians, and many other high profi le people, some of whom she now 

calls friends. Hadley, who makes a six-fi gures salary, is based in New York but travels extensively to manage other 

properties. The one gadget she cannot live without is a World Edition Blackberry, which allows her to stay on top 

of things even while on the road.

ESTATE MANAGER

SCOTT GREGORY

Before becoming an estate manager, Scott Gregory worked as a police offi cer who specialized in executive pro-

tection and emergency driving. When he left police work, it was a natural transition for Gregory to start working as 

an executive protection agent/ chauffeur. Having always been interested in cooking, he also went to culinary school 

and studied to become a certifi ed chef. He felt that it would broaden the scope of services he could offer to any 

employer. In his time working in the private service fi eld, he gained experience in the management of estates and 

worked himself up through the ranks to become a chef and estate manager. Gregory has worked for several high-

profi le employers. Currently employed, he is making an unbelievable salary. His favorite work tool is his small day 

planner, which he cannot do without—it keeps him on track, which in turn keeps his boss happy!

CHARLES GREGORY HAGINS

Charles Hagins, who has been in the fi eld of estate management for over 24 years, is currently on a temporary 

assignment for a Saudi Arabian prince who owns estates all over the world. Hagins’s sole responsibility on this 

assignment is to manage the prince’s West Coast estates. Previously, he spent 21 years in the employ of a single 

family—Mr. Ghazi Aita and his wife Salma. Aita was ambassador to the United Nations for the R epublic of San 

Marino, a small republic in the Alps. Hagins managed all their properties, including the 8.5-acre estate at Holmby 

Hills, California, which was sold when Mr. Aita retired to Monte Carlo due to illness. Hagins got into this line 

of work quite by chance while he was taking classes in art and landscape design at UCLA. He learned about this 

position with Mr. Aita by word of mouth and got the job based on his previous experience in construction. His 

favorite work tool is his laptop computer, which he carries wherever he goes. His contract with the Saudi prince 

and his family is about to end, as his employers prepare to go back home. How much would an Estate Manager 

of this caliber command? You can be sure that it is nothing less than a six-fi gures salary.
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HOUSE MANAGER

CYNTHIA MORGAN

Cynthia has been managing homes for over 20 years. For the last four years she has served as house manager for 

the 12,000-square-foot historical home known as the Blanding House, which sits at the top of Belvedere Island 

above Tiburon (across the bay from San Francisco). Her employers have several homes around the globe and are not 

in residence most of the time. In their absence, she makes sure that the house is kept in top form and is always spar-

kling, clean since her employers can show up with guests at any time, unannounced. As busy as the maintenance of 

the house keeps her, Cynthia is one of those professionals who has it somewhat easy and does enjoy a fair amount 

of free time. When her employers and their guests are in, however, she ensures that they are well taken care of and 

treats them to her sumptuous dishes. (Yes, she is also an excellent cook!) Cynthia enjoys her job tremendously and 

has no intention of moving from this historic landmark home any time soon.

JEAN CHARLES HOSCHET

Jean Charles Hoschet has been working as a house manager for the last 16 years. He loves this line of work be-

cause of the challenges and the opportunities it presents; running a luxury estate is very demanding, and every day 

affords him the opportunity to discover something new that can enhance the running of the property under his 

care. He also appreciates the wonderful opportunity to meet prominent people. He is currently making a salary in 

the high $90,000’s, happily working for a high-profi le family. Jean’s favorite work tool is his computer—it allows 

him to have access to the internet to do any research he needs, and it keeps him organized at all times.

MARIO ADAD

Adad has been working in the private homes of the rich and famous for the last 17 years. He earns an income 

of $100K and up, often with additional perks such as housing and a car. He started off as a caretaker/ handyman 

for Mrs. R obert F. Kennedy and has worked his way up to becoming house manager. His most important asset 

has been his experience and wisdom. What has helped him to be successful, he says, is his confi dence and positive 

attitude and the fact that he groomed himself by taking classes in etiquette and protocol. What he likes most about 

his line of work is that it has allowed him to learn about sophistication and fi ne living—the best the world has to 

offer in fi ne wines, cigars, clothing, and other luxuries. It has also given him the opportunity to travel all over the 

U.S. and internationally. 

THE Best OF THE Best H O U SE H O L D  PR O F E SSI O NA L S

MARJORIE GRAHAM

Marjorie Graham has been working as a house manager since 1999 and absolutely loves her work—she enjoys the challenges of the position and 

fi nds satisfaction in resolving problems as they present themselves. Previously, she worked for almost 20 years as a model’s agent for top modeling 

agencies such as Ford and Elite, where she became skilled in negotiating contracts and caring for every detail concerning a model’s life—from help-

ing with boyfriend dilemmas to fi nding accommodations. As a household manager she is able to hone these same skills to support her employers in 

every aspect of their lives. Her past employers include high-profi le individuals such as S. R attner, a bicoastal fi lm producer. Her number-one work 

tool is her laptop, which allows her to stay on top of everything. Currently looking for a new work adventure, Marjorie is willing to move to any 

part of the country … with the exception of Florida. (We wonder why?)
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BUTLER

MICHAEL HOLLY

Michael Holly is the butler of all butlers and has had a glorious career working for high-profile clients all over 

the world for more than 20 years. He has been featured in many publications, including the New York Post, for the 

excellence that he represents. He is currently working as a butler for a prominent family on the Upper East Side 

of New York City. Holly used to help in his father’s general store in a rural village in the South of Ireland, where 

he first learned about caring for fine clothing, dealing in antiques, preparing foods for various tastes, and the art 

of great conversation. The local gentry took note of him and encouraged him to enter the private service. He has 

never looked back. Michael has served as a butler both in corporate settings such as Escada, Inc. and for private 

individuals such as the late Claudia Cohen. He appreciates his job because it gives him the opportunity to spend 

time with remarkable people who are leaders in their fields. His cell phone is his favorite work tool—with it, he 

is accessible at all times to both his employer and the staff he supervises. How much is a gentleman’s gentleman of 

this caliber worth? Not less than $150K!

MIGUEL ANGEL ALVARADO

For the last ten years Miguel has been working as a butler in a 26,000-square-foot estate, where his manifold du-

ties have ranged from supervising a staff, to polishing and cleaning silver and antiques, to planning and coordinating 

large dinner parties. Miguel believes that a positive attitude and the drive to just “get the job done” can get you far. 

He loves his line of work because, unlike office work, it is not monotonous—each day presents novel challenges 

and something new to learn. His last position recently came to an end, and he is currently looking for a great family 

to dedicate his services to. What will his services cost? Not less than $90K.

JUAN FERREYRA

There is no question that Juan Ferreyra has what it takes when it comes to serving high net-worth individuals. His 28 years of experience speaks 

volumes about his skills and capabilities. Currently employed as a house manager/chef for a manufacturing mogul, Ferreyra manages the home, 

supervises the staff, coordinates events, and most important, keeps his employer happy with his gourmet, mouthwatering dishes. Juan’s former em-

ployers have included the likes of Mortimer Zuckerman, the owner/publisher of the New York Daily News, and other high-profile employers. He 

began his career as a chef in a restaurant, but preferred the more personalized service of working in a private home. He felt the experience was more 

rewarding than working with 50 people in a restaurant. We agree.
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CRAIG COPELAND

Copeland has been a personal assistant for the last 15 years and has worked for celebrities and other high-

profile employers. What he loves about his work is the diversity and challenge it presents—there is never a dull 

moment because he is always anticipating his employer’s needs to make sure that every eventuality is covered. 

(For example, he always makes sure he has cell phone batteries or a second cell phone on a trip.) He has worked 

for celebrities such as Katey Sagal and Lenedra Carroll, who was managing her daughter, “Jewel” Kilcher, and 

has always found it rewarding to take care of the many details and areas of his employers’ lives while they are 

busy doing the things that they have to do. For Craig there is no such thing as a typical day—he has to be ready 

for anything. Or, as he says: “Preparing for change is your best gift.” He is currently working for a top celebrity 

and earns a six-figures salary. His favorite work tool is his cell phone, which he also uses for essential tasks like 

tracking flights and viewing emails.

PERSONAL ASSISTANT
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JASON VIARENGO

Jason has worked in the personal assistant fi eld since 1991 and is currently working as personal assistant/ stylist 

to actor Ben Vereen, who is performing in the Broadway show W icked. He has also worked for Carole Shelley and 

Patrick Wilson. Jason is extremely organized and loves taking care of people, which is why he chose this line of 

work. He is currently based in New York and makes a salary in the $80,000s. He enjoys his work because it is dif-

ferent every day, and he gets the opportunity to do things that he would never have been able to do under normal 

circumstances, such as attending celebrity events, traveling, and meeting A-list people. His favorite gadget is his Palm 

Treo cell phone, because it makes all his contacts, calendar, and date book accessible in a second.

PERSONAL ASSISTANT

TENA GALLAGHER

Gallagher’s fi rst job in assisting came her way 10 years ago, when she worked as an executive in a public rela-

tions fi rm. Finding the corporate scene too structured, she found her niche as a personal assistant to an investment 

banker in Beverly Hills and quickly worked her way up to becoming a celebrity personal assistant. She has served 

several celebrity employers and has been at her current job for two years. She earns a hefty sum, and this, together 

with perks, bonuses, and money she earns on private projects provides her with an income in the six fi gures. Her 

job often takes her to a beautiful Caribbean island where the pace is quite different. She would not be able to do 

her job without a laptop, which she uses for everything and carries everywhere. This, along with her Iphone and a 

sprinkle of ingenuity, helps her to get the job done!

ANN FLAGELLA 

Ann has for the last 12 years been working as a personal assistant to celebrities and other high-profi le clients, 

including Eddie Griffi n, Kathy Griffi n, and Brad Garrett. She chose the fi eld of personal assisting because she loves 

helping people make their lives easier and more manageable. It is in her nature to be effi cient and highly organized, 

with great attention to detail. She takes pride in her work and brings a high level of professionalism and confi den-

tiality to every person she works for. She is very fl exible with her time, which is necessary when working with 

high-profi le clients.
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PAUL SCHAFER

Schafer has tried his hand at different fi elds, from safety to marketing to computers, but has always enjoyed work-

ing for an employer who can give him exact direction as to their needs and then allow him to take the necessary 

steps to accomplish those goals without being micromanaged. His favorite part of personal assisting is functioning 

in a capacity in which he can handle the affairs of an individual and leave them the time to focus on the truly 

important things that they need to do to further their goals and career. In his last position, he worked for an A-list 

actress and has also worked for the royal family of Brunei. Even though he loves using a BlackBerry-style PDA and 

laptop, his favorite tool is a spiral notebook, which is the requisite hard copy reference of essential information in 

case of a battery or electronic failure. 
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EXECUTIVE PROTECTION AGENT

KATHLEEN LONG

Kathleen has been protecting others for as long as she can remember. First it was her twin sister, then later, her 

friends. She is highly skilled in CDT (Compliance, Direction, and Takedown technique), has formal training as an 

executive protection agent, and is very agile. In 1990 she auditioned to be Michelle Pfeiffer’s fi ght double in the 

movie Catwoman and got the job. This opened the door to more jobs with celebrities such as Lisa Kudrow. Kathy’s 

work takes her all over the world, and she enjoys its challenges. She approaches each assignment with the mindset 

that nothing will happen to her client, and takes every precaution by planning for the worst-case scenario. Her best 

tool is her mind, but her cell phone always comes in handy, especially when she has to manage emergency situa-

tions. Her rate varies depending on the threat level to the client and can range from $300 to $1,000 per day. The 

advantage of being a female in this fi eld is that you can get some jobs that no male could ever dream of landing, 

such as protecting an Arab princess, which Long has often done. On the other hand, there have also been instances 

when she did not get a job simply because she was a female.

JENNY GREENWOOD

Originally from the U.K., Jenny Greenwood has been working as a personal assistant in the U.S. for approximately 

three years, during which time she has worked for some famous directors and celebrities. Prior to that, she worked 

as a set production assistant on motion pictures. Becoming a personal assistant was a natural progression for her, and 

she has enjoyed it immensely. She prefers working out of a home environment as opposed to the more structured 

corporate environment, and appreciates the opportunity to meet many interesting people and travel with her em-

ployer to different parts of the world. It is a busy job that entails a lot of multitasking, which she would not be able 

to do without her favorite work tool—her BlackBerry. How much is this Brit assistant commanding? Upwards of 

$90K for her services.

ROBERT FERRELL

It has been 17 years since R obert Ferrell started working as a professional bodyguard providing high-pro-

file security and transportation to the affluent. Ferrell thinks of bodyguards as the “phantoms” that walk be-

hind the “wanted.” He believes that a true bodyguard must blend in with the client’s entourage and become 

the eyes and ears of support. True to his profession, Ferrell is trained in martial arts techniques, weapons 

use, evasive and tactical driving, and threat assessment. What works well for him most times is the exercise 

of “good old common sense.” He is currently employed as a full- time bodyguard and is making a salary of 

$80K plus benefits and perks. His job allows him to do what he loves best—provide a high level of service 

to his principals. A 600-horsepower armored S-65 Mercedes is an essential working tool for him; he is able 

to whisk his principals away from danger at high speeds in a bulletproof vehicle and bring them to safety.
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LEVI TAYLOR

Levi Taylor started his career as a New York City police detective, where he received training in dignitary pro-

tection and had the opportunity to protect many important fi gures and celebrities from all over the world. Subse-

quently, he entered the private bodyguard/ chauffeur industry. He found this type of work rewarding and learned 

some important formulas for success: discretion (minding your business and never gossiping), professionalism, 

promptness, courtesy (even if you are provoked), and the ability to be resourceful. He is glad to have chosen this 

fi eld of work because it gives him the opportunity to use all the valuable skills he learned in the police department. 

And the pay is great, which can’t hurt. Levi is based in Port St. Lucie, Florida, and is looking for the next opportu-

nity to show his skills to an appreciative celebrity. 



78          CELEB STAFF                                                                                                                                                  FEBRUARY  2008

KAROLYN D. SMITH

Karolyn Smith is a tier-one executive/celebrity protection agent, which is a more experienced version of the bodyguard. She has served as an 

active duty U.S. Army Military Police Officer and is trained in close protection. Karolyn distinguished herself as a machine gunner/protection 

agent while on deployment to Iraq. She has been an executive protection agent for five years and currently resides in San Diego, California. 

This beautiful blonde is not one to mess with and functions as the perfect decoy in a celebrity entourage. Her only work tool, apart from her 

weapons/ballistic gear, is her integrity and her combat-tested knowledge of protection. Many of her clients are celebrities seen at the Emmys®, 

Golden Globes, Oscars® and in Vanity Fair, as well as international clients. She is definitely a well-paid protection agent! Because of the nature 

of her assignments, this agent cannot have her photo published.

 CHAUFFEUR

ADRIANA MELLO

Adriana Mello is all woman, yet has no qualms about working in a traditionally male-dominated field. In 

fact, she is enjoying every minute of it and has never had a problem because of her gender. Originally from 

Brazil, she has been a professional chauffeur for ten years and has worked for many high-profile employers. As 

one of the top chauffeurs in the country, she is currently working for the president of a prominent construc-

tion company in New York City. She loves her work because it gives her the opportunity to interact with dif-

ferent types of people. Her duties consist of driving her employer to business appointments and other places, 

driving his family members and guests to various destinations, running errands, and keeping the vehicles well 

maintained. Her job requires patience, discretion, reliability, and trustworthiness. She is on call 24/7, so it 

comes as no surprise that her cell phone is her most essential work tool. How much does a girl like this earn? 

We can only guess that she cruises to a salary in the $90,000s.

EDWARD CALOIA

Edward Caloia has been employed for 24 years in the capacity of chauffeur in the corporate and private arena. 

He chose this field because he enjoys driving and meeting people from different walks of life. Nevertheless, 

as a professional, he understands the importance of discretion and privacy when driving clients whose private 

conversations can never be repeated to anyone. In this line of work the motto is “Mum’s the word,” otherwise 

you lose your credibility as a professional. Caloia’s previous employers have included high-profile clients, such 

as movie personnel, senior government officials, senators, and diplomats. His favorite work gadgets are his two 

cell phones. (He keeps one as a backup.) As a chauffeur, he must be accessible to his employer at all times, and, 

since he is on the road most of the time, he takes no chances with that.
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CHEF

RICHARD FLORCZAK

Richard Florczak has been a private chef for about 20 years, the last 11 of which he has spent working for Mel 

Gibson. He also works part-time on a consistent basis for Leonardo DiCaprio, Jennifer Garner and Gela and John 

Taylor (the owner of Juicy Couture and founding member of Duran Duran). According to Florczak, he chose the 

private chef industry to avoid “the often ego-based restaurant kitchens.” Unlike restaurant chefs, private chefs cannot 

cook from the same menu every night, and must have groceries delivered to their door; nor do they have a full staff 

to assist them. He says that private chefs have to leave their “egos at the front door” when they are working and be 

ready to do whatever is needed to get their job done. The kitchen tool he uses most is his personal wood-fired pizza 

oven. How much does a guy of this caliber earn? His smile says it all.
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 MARISSA MITCHELL

Since she was a child growing up in Queens, New York, cooking has been one of the strongest passions in Marissa 

Mitchell’s life, but it was not until 2000 that she decided to make a career change. She quit her corporate job and 

started doing what she always loved. It was a slow start, but she is now making a yearly income in the six-fi gures 

range and has served in the capacity of private chef to numerous celebrities, including Tom Cruise, Quentin Taren-

tino, and Shirley Jones. She is also the dessert chef for Fred 62, a well-known restaurant in the Los Feliz area of Los 

Angeles, for which she has designed a variety of desserts that have become top sellers. Her favorite culinary tool is 

her cast iron skillet, with which she can sear, fry, and brown all sorts of culinary delights before placing them right 

into the oven.

ANTONY BALLARD

Originally from Leicestershire, England, Antony Ballard migrated to the U.S. in his early twenties. He has worked 

as a private chef in many celebrity homes from New York to California, one of which belonged to the celebrated 

author Michael Crichton. He learned early on in his career that the recipe for success in these high-profi le homes is 

total discretion—you will never catch him divulging secrets overheard at the dining table. He is currently working 

full time in New York state for a high-net-worth individual where he has been for the last fi ve years. He is earn-

ing a salary in the six fi gures. What he loves best about his present job is working in a beautiful environment in the 

country, with his own home, family, and dogs only three miles away. His favorite tool is the R obot Coupe food 

processor, which makes his life easy in the kitchen.

RENEE CARTER

With 20 years experience under her belt, R enee Carter has a lot to offer any employer. She specializes in home-

style and organic cuisines but is a versatile and talented chef. R enee started off her career in the restaurant industry 

but found it too restrictive creatively. In 1994 she fi nally found what she was looking for—a private chef position, 

which happened to be with Diana R oss. She loves her job and the opportunity that it affords her to consistently 

create new recipes. She also enjoys the perks of being able to travel with clients internationally. Her sense of ac-

complishment is complete only when her food brings satisfaction. She is currently based in New York and is look-

ing for a full-time position anywhere in the U.S. Her services don’t come cheap, but for a six-fi gures salary, your 

dish is her command! Her favorite kitchen gadget is a Cuisinart 11-cup food processor, which makes different types 

of cuts at high speeds. 
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DOMESTIC COUPLE
MANUEL AND TERESA DA SILVA

Of Portuguese origin but with dual American and French citizenship, Manuel and Teresa Da Silva have for 

more than 30 years worked for the fi nest and wealthiest families in Europe and the U.S. Manuel got his fi rst 

training as a young man from his fi rst employer who owned a chateau and a vineyard in France. He learned 

the best of French formal table service, household management skills, and all about French wines. The two met 

in France, got married, and have been working together ever since. They have served employers such as Mr. 

Jacques R ouet, the chairman of Christian Dior in Paris, Umberto Agnelli, the owner of Fiat cars in Italy, Mr. 

Karcher, the chairman of Carl’s Junior fast food chain, and Mortimer Zuckerman, the owner of the N ew York 

Daily N ews. Manuel and Teresa speak fi ve languages fl uently—Portuguese, French, English, Spanish, and Italian. Teresa is a “Cordon Bleu” 

chef and Manuel is highly skilled in all aspects of home management. His favorite work tool is his computer, which keeps him organized. 

Teresa loves Miele vacuum cleaners because they are powerful and do a great job of eliminating dust. They are currently looking for a new 

position and can work in the U.S. and Europe. At a salary of $180K they are a great catch for any lucky employer! 
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KAREN AND RICHARD WERNER

Karen and R ichard Werner have worked as an estate management couple for three different employers over a 

period of ten years. They currently live on the island of Nantucket in Massachusetts. R ichard chose this line of work 

because of the elevated sense of personal satisfaction that this work provides him. Karen herself is very passionate 

about providing great service to an employer and fi nds it an honor to be able to serve in this capacity. She calls her-

self a “Jack or Jill of all trades; master of some.” She feels that the skills that she has to offer and her work demeanor 

have always served her and her employers well. Her favorite tool is the computer, which allows her to organize her 

work and the work of any staff she supervises, and helps her procure items that cannot be purchased locally. R ichard 

cannot work on the island without a can of Boeshield waterproof lubricant, which offers rust and corrosion protection—it is especially useful on an 

island, where there is a constant battle against the elements. R ichard and Karen are currently looking for a new challenging position. Their asking 

salary is $165K. For a lucky family, they are a steal!

JOY CATON

Joy Caton has been working as a baby nurse for the last 20 years and has worked for many different families, 

including Steven Spielberg’s and Donald Bellisario’s. She has always loved caring for babies and has a special gift for 

soothing an infant when everyone else has given up. One of the reasons she loves her job is the gratifi cation she gets 

from relieving sleep-deprived parents and sending them to catch up on much-deserved rest. Caton is at the top of 

her career and is now making over $100K. Her current assignment is in Dallas, Texas, but this busy lady is booked 

until October 2008. The tool that she uses most on the job is love, which keeps her babies happy!

BABY NURSE

HELEN VITARIS

Originally from Hungary, where she earned a master’s degree in pharmacology, Helen Vitaris has been a baby 

nurse for the last eight years and has loved every minute of it. She is passionate about working with babies and 

helping parents in the most exciting moments in their lives. She is currently on an assignment caring for a new-

born baby in Brentwood, California. She charges up to $840 per day for twins. Helen is also a certifi ed doula by 

DASC (Doula’s Association of Northern California), a certifi ed infant massage instructor, and a certifi ed infant sign 

language specialist. She has recently been on assignments with an A-list actress, an A-list singer, and the president 

of a major television network. Her favorite work tool is a baby scale, with which a breast-fed baby can be weighed 

before and after a meal to determine its milk intake. She also makes recommendations to parents on the different 

types of pacifi ers they can use for their babies. 
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NANNY
JENNIFER BONETTO

As an educated nanny with a master’s degree, Jennifer Bonetto is at the top of her game. She has been in this fi eld 

for the last fi ve years and has been with her present employers for more than two years. She enjoys working with 

children because “their spirits are so sweet and uncomplicated.” She fi nds that children force you to put things into 

perspective and help you to grow as a person. Her current salary is in the high $80,000s. Her favorite work tool? 

Post-it notes, which Bonetto says she could not live without. She is constantly writing down each task her employ-

ers want her to do, as well as the time frame for completion. When she gets an idea for an activity to do with the 

boys she cares for, she jots it down so she can research it when she gets a chance.
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MARIE ODILE CITERIN

French-born Marie Odile Citerin has been a nanny for the last 22 years and simply loves working with children. 

She enjoys nannying because of the one-on-one close relationship it affords her with each unique child—in fact 

she is still in contact with many of her former charges today. Her job also allows her to meet many interesting and 

enriching people in all walks of life, from all over the world. She got into this line of work when she decided she 

would like to learn foreign languages, take care of children, and satisfy her desire to travel. It may seem like a tall 

order, but she found an ideal solution when she fi rst landed an overseas job as a live-in nanny with a family. Marie 

Odile has worked for many high-profi le employers in the past and is currently based in Hawaii. She is now looking 

for a position either on the U.S. mainland or in any other part of the world. Her favorite work tools are writing and 

drawing paper, a Leica camera and her computer, which assists her with projects for her children.

MANNY

LLYOD MORGAN 

Llyod Morgan has been working with children for ten years and has been a manny for the last seven. His passion 

is to help people. After trying his hand at many different jobs he landed a position at a preschool, where he came 

to the conclusion that his purpose is to assist children. Since then, he has worked for many high-profi le employers, 

including the well-known fashion show producer and Italian actress Isabella R ossellini (daughter of Ingrid Berg-

man). Llyod is currently based in New York City and earns quite a comfortable salary. He is still in college and has 

a long-term goal of becoming a child psychologist. In the meantime, he is getting hands-on experience with many 

amazing children from all walks of life, which he enjoys tremendously. His only work tool is his experience.

JUSTIN WOMACK

Working with children and families has always been Justin Womack’s passion. It is something that comes naturally 

to him, having always cared for and been responsible for younger siblings growing up. So it was not surprising when 

he started working as a manny—a job he has enjoyed immensely for the last six years. He fi nds that children relate 

well to him because they see him as a role model, which also allows him to impact their lives positively. Previous 

employers have included individuals in the entertainment world, including an opera singer. His most useful work 

gadget has been the walkie-talkie style cell phone, which allows him to keep in contact with the children under his 

care. Its simple features and limited access are perfect for keeping young children in touch with Womack and their 

parents. What type of salary would this professional demand? Nothing less than $40.00 per hour.

SHANNON COTTO

Shannon Cotto is an educated nanny who has been working with children for more than 20 years. Originally 

from Cape Cod, Massachusetts, she has a master’s degree in marriage and family therapy and a broad background 

which consists of working with children of all ages, as well as with special needs children. Her experience as a nanny 

has taken her all over the world and she has cared for the children of highly infl uential families, including the seven-

year-old son of Princess Najila Sattam of the royal family of Saudi Arabia. Cotto believes that she was born to work 

with children and is passionate about her work with them. Her most effective tool when she is working with kids is 

her creativity. She is currently looking for a new position with a wonderful family. This nanny, who earns a six-fi gure 

salary, will be an asset for any family.
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JAMES MILES

After conquering the art of working with 33 children at once in a classroom, teacher James Miles, who has a 

B.S. in Education, is now prepared to enter the world of manny-ing. With eight years’ experience under his belt, he 

knows that he connects with children and enjoys mentoring. His educational background and his experience with 

more than 1,000 children has taught him what kids need emotionally and educationally, in addition to their physical 

well-being. He believes that with his intelligence, humor and kid- and parent appeal, as well as his experience and 

knowledge, he has a lot to offer families. Jim currently works and resides in Minneapolis, but his ideal job would be 

in New York or California. Of course, it would take a serious, long-term commitment to pull Miles away from his 

full-time teaching job, but he would be thrilled to share his commitment to excellence with the right family. Miles 

will consider offers in the mid $90,000s.

EXECUTIVE HOUSEKEEPER
FLORENCE DEMPSEY

Florence’s fi rst contact in the household service world happened by chance: Friends encouraged her to fi nd sum-

mer work on Nantucket Island with one of the many affl uent families that fl ock there, and she decided to give it 

a shot. She found that taking care of people and making sure that they are happy was truly her niche. She has now 

been working in this fi eld for the last 13 years and has risen to the rank of executive housekeeper/ manager, earning 

$30-$45 per hour. She has had her fair share of working for the who’s who—one of her past employers is Tommy 

Hilfi ger, an assignment she particularly enjoyed. She is currently based in Pomfred, Connecticut, and is looking for 

a new position for no less than $65K. Her favorite work tools are “her trusted friends,” her pad and pen. These are 

invaluable in her tireless efforts to organize and plan ahead.

MARY THERGOOD

Mary has more than 30 years’ experience in the household service industry. She began as a family helper at the 

age of 16. (Her mother says that Mary actually began at the age of six!) At 23, she was hired by a family of four 

in Beverly Hills, California. She stayed with this family for 14 years and saw their children grow and leave home. 

She is still considered part of that family and maintains consistent contact with them. Since then she has worked 

with prominent families in the U.S., such as the Johnson family, and abroad in France, Germany, and Saudi Arabia. 

Mary is exceptionally well-rounded: Apart from her excellent nannying and housekeeping skills, she is a gourmet 

cook—an added bonus for all her employers. Her southern cuisine is nothing less than superb. In addition to that, 

she has a golden touch with organizing closets and other spaces, which she does on a professional basis for clients 

who need that service. To hire the services of this multitalented professional, be prepared to dish out no less than 

$250 per day.

JILL RICHIE

Jill R ichie has chosen the educational path in working with children. In all her years as a teacher, her goal has 

been to instill a lifelong interest in learning, and a curiosity for the unknown. A certifi ed elementary school teacher 

with 15 years’ experience, Jill has a wide repertoire of skills. Her most recent position was in Dallas, Texas, as a pri-

vate home teacher and tutor; she had the task of converting guest quarters into a learning environment conducive 

to the educational needs of the children in her care. Celebrities hire private teachers and tutors like Jill for various 

reasons—their children might need private tutoring to help them catch up with school work missed due to travel, 

or simply to broaden and enrich their children’s education beyond what a school can offer. How much does a 

celebrity pay this professional for her services? Between $90 and $110K.

TEACHER

THE Best OF THE Best H O U SE H O L D  PR O F E SSI O NA L S



83 FEBRUARY   2008                                                                                                                                                      CELEB STAFF                                                     

MISSKELLY COCKRELL AKA “SAFFRON”

Misskelly Cockrell aka “Saffron” has been in the household service industry for seven years. She began as a house-

keeper and is now a laundress working for a family in California. It was no surprise to her friends and colleagues 

when she chose this fi eld of work; she is a natural and has always been organized and clean. The gratifi cation in 

her job comes when a mountain of laundry in the morning is reduced to an empty hamper at the end of the day. 

When asked about her favorite work tool, Saffron replies, “I could not survive without disinfectant wipes and my 

R owenta iron.”

LAUNDRESS

NURGUL VARGAS AKA “N ICOLE”

Nurgul Vargas aka “Nicole” decided to become a certifi ed home health aide/ caregiver because she loves inter-

acting with elderly people and caring for them. In fact, she gets very attached to her patients and their families, 

and even after the completion of an assignment she stays in touch with them—much like an additional member 

of the family. She has been working in this capacity for nine years and has worked for a number of high-profi le 

families. For example, she enjoyed caring for the elderly daughter of the founder of Barnes & Noble for fi ve years. 

She lives in New York City and works in the New Jersey/ New York area. Her favorite work tool is her watch, 

which she uses to keep track of time in order to monitor her patients’ medications and doctors’ appointments.

JANICE A. NORTON

Janice A. Norton has more than ten years’ experience working as a companion/ caregiver/ personal assistant. Ac-

cording to Norton, working in the personal care industry, especially in the area of entertainment, is always interest-

ing. You never know what to expect when you are working in Hollywood. Don’t be surprised if you are asked to 

accompany your employer to Paris at a moment’s notice! One thing’s for sure, there is never a dull moment. And it is 

no secret how lucrative these jobs can be. This unique niche-job can turn into an extraordinarily exciting six-fi gures 

career for someone who is a good match for the employer’s needs. Janice treasures her BlackBerry as her favorite 

work tool, especially with bosses who are technologically oriented.

CAREGIVER / COMPANION

POLINA MISKEVICH

Originally from Latvia, Polina Miskevich worked in the fashion industry for 15 years before switching careers to 

become a lady’s maid. For the last seven years, she has been working for high-profi le clients, for whom she applies her 

many years of experience working around beautiful luxury garments and expensive wardrobes. As a lady’s maid, she not 

only caters to the personal needs of the lady of the house, but also takes care of her clothing, linens, and fi ne textiles, 

and shops for intimate garments, jewelry, china, and much more. She also handles the packing and unpacking for travel. 

Her favorite work tool is a cotton swab; with it she is able to do very detailed cleaning and reach into small nooks and 

crannies. Who hires ladies’ maids, one may ask? Anyone who has an expensive wardrobe—no fi ne estate should func-

tion without one. Sorry, gentlemen, this is strictly for ladies! Not to worry, your butler can help you out just as well! 

The compensation for a high-level professional of this caliber cannot be anything less than $75K.

LADIES’ MAID

THE Best OF THE Best H O U SE H O L D  PR O F E SSI O NA L S
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E
ven the most eloquent person sometimes comes 

upon a situation where words fail them. For lots of 

people, the most challenging of such moments is 

news of a death.

Being rendered speechless in such situations, however, is not 

really an option. It can seem too callous to say nothing (barring, 

of course, being overwhelmed by grief). Becoming garrulous, 

on the other hand, isn’t a good strategy either. It can be difficult 

BY SANDRA J. PAYNE

Appropriate behavior at a funeral

MANNERLY MANOR

T I M E
A DIFFICULT

Illustration by Robert Salanitro
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enough for a grieving person to deal with a death, let alone 

having to follow the thread of a long, rambling monologue 

about their loved one. 

For the family friend, neighbor, business associate, or extend-

ed family member, then, a certain amount of forethought needs 

to happen so that just the right balance can be struck when a 

death occurs. While it’s not always possible to know ahead of 

time about such a thing, it is possible to prepare oneself for 

the eventuality that everyone at some time or another will be 

touched by this kind of news.

To help you navigate these momentous events, it’s really 

best to have a strategy in place ahead of time. Here are some 

basic guidelines, then, for behaving appropriately and hope-

fully even admirably:

KEEP  IT  SIMPLE.  We’ve all heard the phrase, “I am so 

sorry for your loss.” T hat’s because it works. Said in a heart-

felt way, the bereaved will appreciate the sentiment and you 

will have overcome a difficult moment. Add a meaningful 

touch—a hug or a pat on the hand, and the person dealing 

with loss will feel comforted. N o more and no less is really 

required at that moment.

KEEP IT SIGN IFICAN T.  Depending upon how close a per-

son was to the person who passed away, more may need to be 

expressed. If there are good memories, personal stories, and 

shared milestones, you can mention the best one that showcases 

the deceased in the most positive light. Choose a memory that’s 

worth repeating and make the story brief. Be very sensitive 

about time and place—no long-winded stories in a receiving 

line. Cut things short if you perceive that your words are not 

delivering the comfort that you desire to offer.

CON TROL INAPPROPRIATE EMOTION S. It can be disas-

trous to suffer from a fit of giggles at a funeral. Be aware of your 

own reactions to the news and make yourself scarce until you 

can channel them into the proper tone.

In addition, it can be especially tough when a grieving per-

son must turn around and comfort the person who has pur-

portedly come to provide them with comfort. Again, it’s best to 

gather oneself ahead of time. If speaking is difficult, a heartfelt 

hug will convey your own sense of loss.

WRITE IT D OWN .  Do send a personal, handwritten note in 

a card or letter. If necessary, type out what you would like to 

say, revising it until it expresses your sentiments in the best way 

possible. Then, copy it down by hand into a card or letter. Do 

not send sympathy notes via e-mail. 

AVOID  PLATITUD ES.  Do not be tempted to say things such 

as, “It was God’s will” or “He’s in a better place” or “At least 

she’s not suffering anymore.” While these statements may be 

true, allow the grieving individual the right to maintain their 

own personal beliefs in this regard. 

RESPECT THE WISHES OF THE BEREAVED .  If they don’t 

want to talk about their loss, don’t press the issue. Just let them 

know that you will be checking back in with them, and then, 

by all means, follow through.

BE KIN D  TO  YOURSELF.  Communication between people 

at the passing of a loved one, friend, or acquaintance can be 

an imperfect dialogue.  Just do your best. That is all that can 

be expected of you. If you say the wrong thing with the right 

intention, the intention will usually carry through. Then, cut 

your losses in the moment and send a note that better expresses 

what you wanted to say.

While death is an inevitable life-event that everyone must 

face, being sensitive to others at this difficult time by striving 

to offer simple, comforting words and touch, will help you help 

those in grief. C

Do not be tempted to say 

things such as, “He’s in a 

better place” or “At least 

she’s not suffering anymore.”  

SANDR A J. PAYNE is a Hollywood screenwriter who was born in Alaska and has 

lived in Asia and Europe. Her background has given her a lifelong fascination with 

social customs and etiquette.

It can be especially tough when 

a grieving person must turn 

around and comfort the person 

who has purportedly come to 

provide them with comfort.



MILLION DOLLAR VIEW!!!

STUNNING BEACH FRONT ESTATE

IN PICTURESQUE

PUERTO ANGEL, OAXACA MEXICO

This spectacular retreat is perched on the cliffs over-
looking the Pacific Ocean, next to the sleepy fishing 
village of Puerto Angel.

Situated on beautifully landscaped 7000 m2 of 
grounds, this 300 m2 home boasts a professional 
grade gourmet kitchen, elegant dining area with fire-
place, 3 spacious bedrooms with individual full baths, 
maids quarters with bath, stand alone gaming room 
with bath, separate guest house, carport for 6 cars, 
swimming pool, terraces, and 3 free area gardens.

This Spanish castle style home offers for those dis-
cerning individuals the best of the best in tranquility 
and soaring ocean views.

ASKING PRICE: $825,000

T H I S  H O M E  I S  L O C AT E D  A B O U T  3 5  M I L E S  F R O M  T H E 

I N T E R N AT I O N A L A I R P O RT  O F H U AT U L C O ,  M E X I C O

Adan Bautista
Tel: 626-786-3348

Email: bautistaadan@yahoo.com
www.remax-bestchoice-oaxaca-mex.com

mailto:bautistaadan@yahoo.com
http://www.remax-bestchoice-oaxaca-mex.com
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P
et ownership is serious business, although the reasons owners have them in the 

fi rst place are too numerous and varied to mention. No matter the reason, we 

indulge our friends to no end. Pet owners go to great lengths to care for their 

charges, and in return pets show their gratitude with loyalty and companionship.

Although a pet owner’s main obligation is to provide the basics—food, water, and 

shelter—there’s nothing wrong with going further and offering a human touch. Of-

tentimes, these provisions are more for the owner than the pet, but, hey, I’ve never 

heard of any pet lodging a complaint!

    Best    
 Bets 

 for Pets
  BY OWEN SWABY

Four essentials to enhance the 
life of your four-legged friends

PET WOR LD
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 1.  JEWELRY: Diamonds may be a girl’s best friend, but 

you can let your love for a favorite pet shine by accessorizing 

a personal outfit with the likeness of your four- legged friend. 

Items include earrings, charm bracelets, and cufflinks. All are 

set in 14k white gold and augmented with pink sapphires, and 

you can pay homage to your favorite dog breed, including 

German shepherd, shi tzu, cocker spaniel, and several others. 

Items can be custom-tailored for maximum impact. 

866-912-7333; www.andrealevinejewelry.com.

2. H EALTH : R egular visits to the vet are the best way 

to ensure your pet’s welfare. However, as an owner, you can do 

your part by monitoring and treating the nicks and scratches a 

pet is bound to experience in everyday life. This is easy to do 

if you have the right tool: disinfecting pet towelettes. These 

towelettes are organic, so there’s no danger of skin irritation. 

And, since pet’s ears are susceptible to debris accumulation, 

these towelettes are ideal for safely cleaning this sensitive area 

without annoying the animal. Humans can also benefit from 

using these cleaning cloths—in fact anyone who handles a pet 

should use them to clean their hands. 

805-560-8502; www.herbanessentials.com.

3. H YGIEN E: Pet odor in the house is an inherent prob-

lem for homes with pets. This item is a great discovery for those 

who have tried different products, unsuccessfully. It is called 

Smell-U-Later, and it works on the following principle very suc-

cessfully: Odors are caused by bacteria that attack waste products; 

when the bacteria are killed, it is reasonable to assume that the 

odor is eliminated. The product uses organic enzymes, which do 

the dirty work just as nature intended. What’s left is an odor-free, 

pet-friendly home. A must-try product.  

866-738-7297; www.petapotty.com.

4. JUST FOR  KICKS: More for the owner than the pet, 

an ornament that features a favorite pet’s image or name will al-

ways be a popular pick. Almost any item can serve as the canvas, 

so be creative. Consider converting often-used objects, like cof-

fee mugs, towels, or bumper stickers. For the truly dedicated pet 

owner, a wall-mounted plaque is the perfect conversation piece. 

Do-it-yourselfers should take this route, saving a bundle of money 

while creating a one-of-a-kind tribute to a beloved pet. C

OWEN SWABY is the vice president of Fifi  & Romeo, which has a fl agship store in 

Los Angeles and 10 others in Japan. W ith its A-list celebrity clientele and acclaimed 

designs featured on shows such as Oprah and CNN , it stands out as a leader.

http://www.andrealevinejewelry.com
http://www.herbanessentials.com
http://www.petapotty.com
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310.278.3311

250 N CAÑON DRIVE  BEVERLY HILLS, CA WWW.HILTONHYLAND.COM

8952 DICKS STREET, WEST HOLLYWOOD                                                      $1,099,000
[ N OF SANTA MONICA BETWEEN DOHENY AND SAN VICENTE ]        

Set privately behind high walls and gates, welcome to this beautiful vine-covered, garden oasis. The adorable California 

Mediterranean bungalow is located in the heart of the “Norma Triangle”, the most exclusive section of West Hollywood. 

Charmingly updated, this two bedroom two bath home has exquisite custom detailing throughout. Enter into a magnificent 

entryway, move on into beautiful rooms of high ceilings and an open floor plan.  Such details as stained glass accents, and hand 

painted murals have enhanced this home throughout.  Move-in ready, great private lush backyard leads to additional detached 

office/studio space. The perfect retreat! visit: www.8952dicks.com

LADD JACKSON & RORY JOHNSON  [310] 278.3311

http://www.8952dicks.com
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Marci Weiner is widely recognized as a society reporter. She has been 

writing for many years for publications such as Entertainment Today, Beverly 

Hills 90212, The Good Life, West Coast Lifestyle and Movieweb, to name a 

few. Her syndicated column reaches the socialites and celebs in Tinseltown, 

and she is friend and confi dante to movers and shakers around the world. 

SOCIETY COR NER

The Women’s Guild of Cedars-Sinai Medical Center 

celebrated its 50th anniversary at the R egent Beverly Wilshire. 

Billy Crystal gave a great performance. Among the guests 

were Christina Ricci and producer Marc Cherry with two 

of his Desperate Housewives: Marcia Cross, looking svelte 

after birthing twins, and D ana D elany, the newest neighbor 

on Wisteria Lane. To commemorate the occasion, renowned 

artist Robert Graham  created an extraordinary sculpture 

titled “Elisa” to help raise funds for the Pulmonary Disease 

Institute. Graham and his glamorous wife, Anjelica Huston, 

are on the honorary committee along with Sly Stallone , 

Gore Vidal, Barbara Walters, and Rita Wilson. The best 

news of the evening was that more than $1.7 million was raised 

to support Cedars’ programs. Kudos to Wendy Goldberg 

and Judy Briskin and their hard-working committee for an 

evening of elegance and elation.

From left: Marcia Cross (Desperate Housewives), event producer Vera Guerin, and 

Billy Crystal

Producers Amanda, Leonard, and Wendy Goldberg 

(Charlie’s Angels)

PARTIES AND PHILANTHROPY

C edars W omen M ark 50th Actress Christina Ricci
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Gladys Knight joined the ranks of luminaries such as Frank 

Sinatra, Peggy Lee , Tony Bennett,  and Barry Manilow  when 

she received the 16th annual Ella Award at the Beverly Hilton 

Hotel. This honor was bestowed by the Society of Singers, which 

provides services to professional singers during difficult times 

and offers scholarships to promising new musicians. Some of 

her famous fr iends entertained in her honor, including Sm okey 

Robinson, Johnny Mathis, and Gladys’s brother, Bubba 

Knight, who sang “The Lady is a Tramp.” Melissa Etheridge’s 

rendition of “N either O ne of Us (Wants to be the First to Say 

Goodbye)” had everyone mesmerized. Kudos to Jerry Sharell, 

society president, and his hard-working committee for another 

successful evening, or, to quote Steve Lawrence  and Eydie 

Gorm e : “Pip, pip, hooray!” Melissa Etheridge

Johnny MathisG ladys Knight with Jerry Sharell, President of Society of Singers

G ladys K night’s N IGHT
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T IP-O FF INM alibu 

Trendsetter and philanthropist Elyse Walker, owner of the 

hot L.A. boutique of the same name, and Jessica Biel hosted 

a Pink Party benefiting Cedars-Sinai Women’s Cancer R e-

search Institute at the Viceroy Hotel in Santa Monica. Since 

it was a Pink Party (referr ing to the official color of those 

r ibbons to support breast cancer research), one would have 

thought the celebs would be decked out in pink. But that 

wasn’t the case. Dazzling in a coffee-colored frock, Kath-

arine McPhee  may not have won A merican Idol, but the 

charming chanteuse is making waves on the silver screen. 

With three films in production and several successful mu-

sic videos, Katharine is becoming an idol in her own right. 

Katharine’s mom, Peisha, has entertained at many soirees—

they are both gorgeous and have voices to match.

Courtney Thorne- Sm ith was enjoying the Kobe beef 

sliders and mac-and-cheese balls, as was new-baby mama 

Marcia Cross (Desperate Housewives), who donned a pink silk 

top for the occasion. O thers who joined D r. Beth Karlan 

and helped raise funds included Rebecca Rom ijn, Jerry 

O’Connell, Roseanne Barr and Giada de Laurentiis.

Jessica Biel, Dr. Beth Karlan (cancer 

specialist), and fashion maven Elyse Walker

The Malibu estate of Clippers owner D onald T. Sterling 

and his lovely wife, Shelly, was transformed into Hollywood 

Heaven at the Clippers’ Annual T ip-O ff Party, hosted by 

Sam  Cassell, Corey Maggette , Cuttino  Mobley, and 

Elg in Baylor. The grounds of the oceanside mansion were 

covered with pristine white carpet, and guests were attired in 

traditional summer white. A dazzling effect, to be sure!

Elto n Brand  was there, despite his recent Achilles tendon 

injury, along with other C lippers notables. Brand recently 

produced the film R escue Dawn, the story of Lt. D ieter 

D engler, a German-born U.S. N avy pilot who was shot 

down over Laos in 1966 and staged a spectacular escape 

from a pr isoner-of-war camp. T he film, starr ing Christian 

Bale , has received rave notices. So if Elton can’t play in the 

N BA this season, maybe he’ll hobble down the red carpet 

at the O scars®.

From left: Socialites Eleanor and Ray 

Moscatel surround their pal, Donald T. 

Sterling (owner of the Clippers) at his 

Malibu White Party

Three Ladies in White: actress Judy Strangis Sher, 

Society Editor Marci Weiner, and Judy’s singing sister, 

Cindy Williams

PR ETTY IN 
               P ink

Gary Canter (Canter’s Jerry’s Famous Deli) with 

his lovely lady love, Traci

Katharine McPhee at Pink Party
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Speaking of heavenly evenings, Project Angel Food hon-

ored Shirley MacLaine  and famed architectural designer 

X orin Balbes at its new headquarters in Hollywood. Master 

of Ceremonies Maria Shriver, the First Lady of California, 

and her son, Christopher Schwarzenegger, addressed the 

importance of helping those in need, and Chris related his 

own experience of volunteering in the kitchen.

Longtime supporters and weekly volunteers Eric and 

Janet McCorm ack enjoyed the performance of Grammy® 

Award winner N nenna Freelon (pronounced “N ina”). O ther 

guests included Jennifer Coo lidge , Rando lph D uke  and 

Judith Light. D am e Elizabeth Taylor was set to present the 

Marianne Williamson Award to MacLaine but had to cancel 

due to illness. Project Angel Food Executive Director John 

Gile  was pleased to announce that more than $600,000 was 

raised. This will allow the organization to serve more than 

14,000 meals per day to those affected by HIV/ AIDS and 

other serious illnesses. C

Shirley MacLaine, honoreeActress Judith Light with Eric McCormack 

(Will & Grace)

Maria Shriver, her son Christopher Schwarzenegger, 

and John Gile, Executive Director of Project Angel Food

 B ountiful 
      E vening

A





A Time to Commemorate and Cele�ate
CELEB STAFF MAGAZINE MARKS ITS SECOND YEAR ANNIVERSARY 

AND OBSERVES THE LAUNCH OF ITS SISTER MAGAZINE CELEB LIFE

Celeb Staff magazine marked its second anniversary and the launch 

of its sister publication Celeb Life with a spectacular reception held 

in the grand ballroom of the Beverly Hills Four Seasons Hotel. 

The event also honored Beverly Cohen, who graced the cover of 

the Celeb Staff’s October issue. 

Holding the magazine high to 

display her cover, Cohen ex-

pressed how much this meant to 

her, especially since she has nev-

er forgotten her humble begin-

nings. She acknowledged her husband Robert for his love and 

support all these years. Beth Torre, Chief Operating Officer of 

Celeb Staff, thanked everyone for their support of the magazine 

and cheered the staff for all their hard work. Guests were treated to 

a bounty of delicious food, classical music played by an ensemble, 

and a warm ambiance. Among the many attendees were Joan Van 

Ark (Knots Landing), Marci Weiner, Editor-in-Chief of Celeb Life 

magazine, actress Julie Newmar (the original Catwoman), Bev-

erly Hills mayor Jimmy Jamshid Delshad, life coach Paula 

White, attorney Gloria Allred, fashion critic Mr. Blackwell, Ja-

son Widener and Lorena Segu-

ra (both of Amazing Race), Rachel 

Myers and Rachael Murphy 

(both of America’s Most Smartest 

Model), Lindsay Wagner (the 

original Bionic Woman) and Su-

san Stafford (the original star of Wheel of Fortune). 

Also present was Erin Gruwell of the Freedom Writers Founda-

tion, who spoke about the foundation and its important work 

among at-risk children in schools (she was portrayed in the movie 

Freedom Writers by Hilary Swank). It was truly an evening of fun, 

laughter, and celebration.

Guests were treated to a 
bounty of delicious food, 

music, and a warm ambiance.

Robert and Beverly Cohen with Beverly Hills Mayor Jimmy Jamshid Delshad Marci and Fred Weiner

From left: Susan Stafford, Paula White, Beth Torre, and Joan Van Ark



Beverly Cohen

Mr. Blackwell

Lois Fields and Jack Heller From left: Jason Widener, Lorena Segura, Rachel Myers, and Rachael Murphy

Gail and Roger Dauer

Lindsay Wagner (original Bionic Woman) Julie Newmar (the original Catwoman)

Lynn Ziman and Elaine Dannenberg



From left: Helen O lsen, Judy Sher, Dr. Sher, and Cindy Williams Sabrina Zamel (standing by her cover) with mom Miriam Wizman

Eileen O ’Neil

Marjorie Rothstein

Joan Van Ark and Madelyn Gussman

Elaine Calhoun and friend

Rachel Myers & Rachael Murphy 

Warren Cowan

Madelyn and Marvin Gussman

Lana Alper and husband

Traude Winik and Fred Weiner

Attorney Latasha Amerson

Mary Anne Sales signing in the guests

Mrs. and Dr. Vince Bugliosi



Gloria Allred

From left: Marci with Bob and Trudy Bogert Beverly Cohen (center) and the Freedom Writers Foundation

Marjorie Roth

Mr. and Mrs. Arthur Lewis

September Sarno

Yana Syrkin and O wen Swaby



HOME2HAVEN DESIGNS

Marjorie Rothstein
Tel:  818-766-2202

Email:  home2haven@sbcglobal.net

THE HELP COMPANY

1821 Wilshire Blvd., Suite 246
Santa Monica, CA 90403

Tel:  310-828-4111
www.thehelpcompany.com

DOORWAYS, LTD

900 County Line Road
Bryn Mawr, PA 19010

Tel:  610-520-0806
www.villavacations.com

PAULA WHITE ENTERPRISES, INC.
www.paulawhite.org 

NU MILLENNIUM SKIN CARE

9024 W. Olympic Blvd., Suite 207
Beverly Hills, CA 90211

Tel:  310-273-7752

LOVE ME BABY ME

Tel:  818-292-8689
www.lovemebabyme.com

PROFESSIONAL DOMESTIC  
SERVICES & INSTITUTE

2000 Carriage Road
Powell, OH 43065
Tel:  740-881-3358

www.householdstaff.net

DERMATIQUE MEDICAL CENTER

16550 Ventura Blvd., Suite 210
Encino, CA 91436
Tel:  818-728-0778

www.dermatiqueskinspa.com

LAUREN MONROE

9595 Wilshire Blvd., Suite 900
Beverly Hills, CA 90212

Email:  lauren@laurenmonroe.com

COSMETIC 
LASER WORKS

9024 Olympic Blvd., Suite 210
Beverly Hills, CA 90211

Tel: 310-273-4247

SPA AT THE DEL

San Diego, CA
Tel: 619-522-8100
www.hoteldel.com

We want to extend our special thanks and appreciation to the sponsors of our event at 

the Four Seasons Hotel in Beverly Hills on November 6, 2007,  where we celebrated 

our magazine’s second anniversary and the launch of our sister magazine Celeb Life.

S�cial �anks 

mailto:home2haven@sbcglobal.net
http://www.thehelpcompany.com
http://www.villavacations.com
http://www.paulawhite.org
http://www.lovemebabyme.com
http://www.pdspdi.com
http://www.dermatiqueskinspa.com
mailto:lauren@laurenmonroe.com
http://www.hoteldel.com
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C ELEB STAFF’
S GUIDE TO HIGH-END PRODUCTS AND SERVICES

BEST OF THE BEST

CAKES TO DIE FOR
Voted as the top Company for Wedding Cakes in 2006 and 2007 
in the Washingtonian Magazine this is a company that you must 
consider when planning any special event that needs creatively 
designed beautiful cakes. They create elegant designs with realis-
tic looking sugar flowers and very often adorn their cakes with 
edible paints, bows and lace. The cakes are not mass produced 
which makes each cake a unique work of art. Even the colors 
used are a custom mix and blend of colors to create an original 
effect. Prices are determined by the complexity of design.
Call: 301-548-9390

www.fancycakesbyleslie.com

DR. ARMAN TORBATI
Dr. Arman Torbati, specialist in implants and aesthetic den-
tistry in Beverly Hills, believes in a natural look. The greatest 
artisans in the world come from Italy and Dr. Torbati works 
with Vincenzo, an Italian dental ceramist to create a natural 
smile that fits your personality. Dr. Torbati uses a computer 
model before doing any veneers. The lab is on the premises 
for a direct relationship with the ceramist. 
Tel: 310-553-3428. 

www.armantorbati.com

SAFE FOR BABY
A recipient of the iParenting Media Award, these products 
were developed over a 5-year period by R osemary Anthony 
whose baby had sensitive skin issues and could find nothing 
suitable on the market. They are parabens free, safe, pure, and 
gentle for the most sensitive skin.
Tel: 818-292-8689

www.lovemebabyme.com

THE PALM BEACH WAY
The Palm Beach Way Holistic Nutritional Lifestyle Program 
is customized based on body and blood type, designed to 
balance and cleanse the body’s systems. Combined with great 
foods like “The Mega Malaaya O rganic Protein Shakes, Pro-
tein O ats & Protein Pancakes” your body will burn fat (for 
real) for life. Say goodbye to those pesky cravings—this diet 
promises that you will never diet ever again. And it is deli-
cious to boot! Balance your mind, body and spirit with Mega 
Malaaya Meals ... It is excuse-less!  That is why celebs love it. 
Look up holiday specials at

www.thepalmbeachway.com 

http://www.fancycakesbyleslie.com
http://www.armantorbati.com
http://www.lovemebabyme.com
http://www.thepalmbeachway.com
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BEST OF THE BEST
DIET BY DESIGN 
Diet by Design with Catie Smith is “America’s Best Kept Se-
cret.” More than a weight loss counselor, Catie blends mod-
ern science with psychological profiling to design a “non-diet” 
by matching food chemistry with each client’s body chemistry. 
The psychological needs of the individual are also addressed. The 
weight comes off, metabolism is repaired and no muscle tissue is 
burned so there is no post weight-loss flab. 
Tell: 310-362-6515.

www.dietologybycatiesmith.com

BEVERLY HILLS PLASTIC SURGERY 
Certified by the American Board of Plastic Surgery, Dr. David E. 
Kim is voted best for exquisite breast augmentation. His Beverly 
Hills office is frequently visited by celebrities, playboy beauties 
and TV personalities. “The most important thing in breast sur-
gery is to find the right surgeon “ admits Dr. Kim, whose before 
and after photos require no comments. His other specialty is 
rhinoplasty. The nose is the central, most prominent feature of 
the face and Dr. Kim finds just the right balance to harmonize 
with other facial features. 
Tel: 310-271-6996

www.beverlyhillsplasticsurgery.com

DENTAL IMPLANT 
Founded by Dr. Jennifer Cha and her husband, Dr. Leon Chen, 
the Dental Implant Center is a pioneer in the newest techniques 
of dental implant. With the use of their Vertical Translation Tech-
nique, only one surgery is required and healing is reduced to half 
the time with the use of synthetic bone. According to Joe Jack-
son (father of the famous Jackson family), “They are the best in 
the world. My old dentist told me my case is extremely difficult, 
but they were able to successfully place eight implants in less 
than 45 minutes.” The center has offices in Las Vegas and a new 
one has been opened on R odeo Drive in Beverly Hills.
Tell: 310-274-4700 

www.dii90210.com

http://www.dietologybycatiesmith.com
http://www.beverlyhillsplasticsurgery.com
http://www.dii90210.com
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BEST OF THE BEST

ABERGEL INSTITUTE

ABERGEL INSTITUTE 
As featured in countless magazines such as Elle, Vogue, Self, Los 
Angeles, W and many professional publications, Dr. R. Patrick 
Abergel has been voted America’s Top Physician in Cosmetic 
Surgery numerous times and is Board Certified. Delivering the 
latest and most innovative techniques with the highest creden-
tials in his profession he transforms a tired, sagging look into a 
sensationally radiant and exceptionally natural one that turns 
heads wherever you go. No wonder that his clients include A list 
celebrities from around the world. 
Tel: 310-829-2005

www.doctorabergel.com THEY CLEAN AND RESTORE
This is no ordinary dry cleaning service. Carriage Trade special-
izes in gentle cleaning and expert hand finishing of fine men’s 
clothing and women’s couture.
Tel: 800-846-9252

HELPING HAND
For those looking for household help, this is an excellent 
company to turn to. Backed by 15 years of experience they 
are committed to serving their clients’ busy lifestyles and are a 
great source for the best nannies, housekeepers, chefs, butlers, 
chauffeurs and couples.

15 W. 39th Street, Suite 107
New York, NY 10018
Tel:  212-354-9788 
Fax: 212-354-9809

prespobs@yahoo.com

DESTINY HOUSEHOLD STAFFING, LLC 
     Where household needs are destined to be met 

LASER AWAY 
Laser Away offers a number of professional beauty treatments: un-
wanted hair-removal, spider veins dissolution, photo-facial, cos-
metic injections, and tattoo removal—all at affordable prices in 
elegant, classy salons with a knowledgeable staff. 
At Laser Away, one feels the relief of “getting it all done, all at 
once”. You walk away from there with radiant, glowing skin and 
silky legs. Call 310 393-2929 and ask for your preferred location. 

www.laseraway.net

http://www.doctorabergel.com
mailto:prespobs@yahoo.com
http://www.laseraway.net
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BEST OF THE BEST
HAPPY GIFTING
A delightful company to know when you 
want a gift with a difference. Dragonfly assists 
clients to find remarkable, unusual, and useful 
gifts for all occasions. Acting on their phi-
losophy that every gift is an opportunity to 
enhance and inspire another person’s life they 
have taken the gift packaging experience to a 
new level intended to surprise and delight.

www.dragonfly-gifts.com

ANI HU EMPATHY WITH GOD
Ani and Hu are two ancient Sanskrit words. Ani means empathy, 
and Hu is a word for God. Thus the title of this extraordinary 
musical beauty that cannot be found anywhere else. 
Dr. Robert Jameson, a top psychologist, developed this gentle, 
soothing and relaxing music unique in every sense of the word. 
Prefect for complete relaxation, meditation, yoga classes, sur-
geon’s, esthetician’s and therapist’s offices, background music for 
writers and deserving corporations. But most importantly for 
creating utmost peace at home or while taking a candle light 
bath. Excellent Christmas gift idea. 
To order call 310-395-7047

SKIN CARE
Dermatique Medical Center for Advanced Skincare, Inc. 
provides an amazingly unique spa-like experience where 
you have access to a complete range of skin care treatments 
options and therapies. This is done in a medically safe envi-
ronment. Tel: 818-728-0778 

www.dermatiqueskinspa.com

HAIR STYLIST TO THE STARS
Located at the Regency Hotel in New York City, Nico 
Hairstylist, Inc. knows how to work with the world’s elite. 
Skilled, knowledgeable with a state of the art salon. Courte-
ous and discreet.
Tel: 212-832-9455

THE YODO™ FITNESS-

WELLNESS SYSTEM
The Yodo™ fitness-wellness system will transform your body, en-
gage your mind and boost your spirit. Bringing together the best 
of ancient and modern techniques from East and West, Yodo™ 
personalized programs are fun and challenging. Created by Har-
vard University Gymnast, Yoga Teacher and Tae Kwon Do Black 
Belt, Jerry Colker, the system also includes Tai Chi, meditation, 
and consultation on eating plans and supplements. Jerry’s clients 
include supermodels, directors, elite college athletes, working 
professionals of all levels, kids, etc.
Tel: 310-270-6248. 

www.yodo.org

http://www.dragonfly-gifts.com
http://www.yodo.org
http://www.dermatique.com
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ing for you there. Your nanny, house man-

ager, personal assistant, or other employees, 

however, may decide to drive the distance 

in their cars so that they will have them for 

their off-duty use. The fact that they oc-

casionally use their own vehicles for work 

should be clearly stated on their insurance 

policies. Furthermore, employers will still 

need to reimburse them at the IRS rate of 

48.5 cents per mile, which is designed to 

cover gas and wear and tear on the car. If 

you also load them up with your kids, pets, 

and other things, then please do consider 

extra pay. Driving to and from the work-

place is on the employee’s time. 

Practically all families these days need 

household employees who drive. However, 

never take it for granted that the nanny, 

housekeeper, or other candidate that you 

have hired is a licensed driver. Before trust-

ing them with what is most dear to you, it 

is imperative that you verify that they have 

valid drivers’ licenses. Having an employee 

who can wear the many hats a beautiful 

home requires is more desirable to em-

ployers—and that may include driving the 

family cat to the vet! C

What Does Your Help Drive?

continued from page 24

Never take it for 

granted that the 

nanny, housekeeper, 

or other candidate 

that you have hired 

is a licensed driver.

Founder and president of Estate Staffing by Heartland, 
KAREN WALKER RYAN has been screening private-
service applicants for 23 years.  She is on the board of 
directors of several associations, including the International 
Association of Private Service Professionals.

Bringing Uniforms Back! 

continued from page 27

GLENDA ROSS has been the director of Celebrities Staffing 
Services for the past ten years and has catered to the Who’s 
Who internationally. Her exceptional knowledge and 
understanding of the household staffing industry have 
allowed her to provide stability to the estates of her agency’s 
celebrity clients.

from the smallest to the largest estates.  

Celebr ities spend millions of dollar s 

on fine ar t and furnishings—all it takes 

is one ungroomed staff member to 

cheapen the look of the entire estate.

One month later I visited the es-

tate and was pleasantly surpr ised at 

the difference. The staff looked ex-

tremely professional!  There were no 

complaints from that end—the major-

ity was happy and only about 10% said 

that they would prefer to wear their 

own clothes but that they had no prob-

lem complying.  This was a mission 

well accomplished!

There are many modern options for 

uniforms these days. I urge every single 

estate to take advantage of them. C

The staff had the 

preconceived idea that 

they would have to 

wear ridiculously old-

fashioned uniforms 

from the 18th century.

Agencies should view these “difficult” cli-

ents as opportunities to flex their customer 

service muscles and remain professional at 

all times.  What helps to ease these problems 

is consistency; always strive to treat each 

and every single client the exact same way.  

Do not change your fee structure or your 

methods of customer service. When clients 

do complain, do not talk back or treat them 

with anything but the utmost respect, and 

always try to convey that you understand 

their point of view. Convey your regrets 

for any problems that may occur, and try to 

keep your clients calm during these stress-

ful times. From personal experience, I can 

tell you that it truly takes listening, patience, 

and sophistication to deal with all clients 

graciously.   

That being said, our agency has also had 

its share of exceptionally difficult clients—

those who have slapped their assistants, 

caged their nannies, or had the housekeeper 

lick the floor clean. 

For that, we have no answers. C

The Difficult Client

continued from page 29

Our agency has 

also had its share of 

exceptionally difficult 

clients—those who have 

slapped their assistants, 

caged their nannies, or 

had the housekeeper 

lick the floor clean.

CLAUDIA KAHN  is the owner of the Help Company in 
Los Angeles, California. With a client list that reads like 
the Who’s Who in Hollywood, she caters to the latest 
staffing needs of her clients.
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you can do without. You will probably have the 

most leeway with discretionary expenses. The 

savings you generate may be enough to begin a 

modest savings program. If it isn’t, move toward 

eliminating some of your moderately impor-

tant expenditures to save even more.

5.  PAY YOURSELF FIRST. Here’s the 

key to success—once you’ve ferreted out all 

the savings you can, write yourself a check for 

the amount you saved and “pay yourself first.” 

How you save the money depends on how 

much you have. For instance, if you begin 

with a few hundred dollars, you might put it 

into a savings account. If you’re planning for 

retirement and are under age 70 ½, you could 

consider contributing regularly to an individ-

ual retirement account (IRA). Or, better yet, 

in some circumstances, you can make pre-tax 

contributions to an employer-sponsored re-

tirement plan, such as a 401(k). Earnings in 

retirement savings vehicles generally accumu-

late on a tax-deferred basis.

Remember, putting yourself first means 

placing your future financial well-being at 

the top of your priority list. While it may be 

necessary to forgo purchasing some enjoy-

able, yet unneeded, items, paying yourself first 

can become its own reward. The “dividends” 

that a disciplined savings program can ulti-

mately pay back will most likely outweigh 

the short-lived gratification received from 

current consumption. C

Winner in the Savings Game

continued from page 41

Adopting a “pay yourself 

first” attitude can 

have a positive impact 

on your long-term 

budgeting, spending, 

and saving practices. 

YOU CAN KEEP DUST TO A 

MINIMUM BY:

• Maintaining proper matting at all entrances 

• Replacing or cleaning furnace and 

air-conditioner filters frequently 

• Caulking or weather-stripping cracks 

and holes that let air into the home 

• Making sure the vacuum is not leaking dust 

IF YOUR EMPLOYERS SUFFER 

FROM ALLERGIES, DUST-

RELATED OR OTHERWISE, THE 

FOLLOWING ARE WAYS TO KEEP 

THE HOME AS HYPOALLER-

GENIC AS POSSIBLE: 

• Wash bedding at least twice a week in 

hot water. Water at 130 degrees kills dust 

mites. 

• Vacuum the mattress once a month 

when you wash the mattress pad. 

• Vacuum carpeted floors several times a week. 

• Use pillowcase protectors on pillows 

and mattress pads on mattresses; wash 

these frequently. 

• Keep windows closed, especially dur-

ing high pollen counts. 

• Practice scrupulous housekeeping: Elim-

inate clutter, keep possessions in their 

proper places, and use the proper chemi-

cals for the job. Damp-dust and mop sur-

faces to prevent scattering of dust. 

• Change furnace filters frequently.  C

Making Dust Disappear

continued from page 34

CAROL SCUDERE is the owner of Professional Domestic 
Services & Institute in Ohio.  For the last 20 years she 
has been teaching the “Art of Caring for the Wealthy” 
to individuals with a true service heart.

The best feather dusters 

are made from female 

ostrich feathers.

sis. There are no guidelines for appropriate 

behavior. This leaves assistants to fend for 

themselves and is the reason, I believe, there 

is such high turnover in personal assisting. 

It is impossible to succeed when you are al-

ways at the mercy of your boss’s moods.

NO BOUNDARIES
Working out of someone’s home changes 

the dynamic of the job. You are thrown into 

an intimate setting in which you have to deal 

with pets, family, friends and all the issues that 

go along with maintaining an estate. Home is 

where people let their guard down, and as-

sistants often receive the brunt of an employ-

er’s emotional issues. The assistant overhears 

family squabbles, fights with spouses, and all 

things personal—whether they choose to be 

involved or not. 

When the Realtor® to the Stars incident 

occurred, Stein had just battled cancer. As a 

breast cancer survivor myself, I find it hard 

to believe that the stress and fear of deal-

ing with a life-threatening illness would not 

overflow into someone’s already hectic work 

life. When you’re a personal assistant, your 

boss’s stress becomes your stress; on top of 

everything else, that can be a lot to handle.

Important Rule: Always have a safe 

outlet for your emotions outside of the 

work place. C

Point Pressure

continued from page 30

MANDIE GREEN has several years’ experience working as 
a personal assistant in Hollywood and knows all the ins 
and outs of personal assisting. Her tips and stories about 
her life are a must-read. 

When you’re a 

personal assistant, your 

boss’s stress becomes 

your stress; on top of 

everything else, that 

can be a lot to handle.
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Golden Door seduces you to release all of 

your tension, leaving you free, rejuvenated, 

and at peace. 

On one particular day, after hours of 

exercise classes, swimming, and hiking, I 

had a Golden Door signature Citrus Blend 

Sea Salt Scrub with Avocado.  This is an 

exclusive body mélange of fresh, fragrant 

ingredients, infused with natural essences 

plucked from the organic farm. Picture 

yourself covered in lemon, chamomile, and 

lavender plus a soothing blend of avoca-

do, sweet almond, and olive oil. Your skin 

is carefully exfoliated with silk mitts and 

gentle sea salt. Then warm water washes 

over you with a richly lathered Signature 

Citrus Scent bath gel. You are covered in 

Shea Butter moisturizer and gel and Gold-

en Door Botanical Body Oil.

Later on in the day, I was totally pam-

pered again, with a Signature Facial includ-

ing an exfoliating scrub, specifically suited 

to my skin type.  I was lightly misted with 

the essence of orange water. Then I had an 

oxygen facial masque and Golden Door 

Serum massage to improve cellular circula-

tion and promote healthier, more youth-

ful-looking skin. As if that wasn’t enough, I 

had an in-room treatment. Daniel, a master 

masseur, completely freed me of any and 

all aches and pains. A true healer, his treat-

ment is absolutely ineffable. The Golden 

Door Spa experience is beyond words! C

Golden Door Spa

continued from page 48

MARJORIE HOPE ROTHSTEIN is a Luxe Lifestyle 
Consultant specializing in creating resort-like living for 
her clients in their homes. As a spa-trends specialist, her 
passion is finding the latest in leading-edge beauty. She 
lives in Los Angeles.

THE GOLDEN DOOR 

ESCONDIDO, CALIFORNIA

800.424.0777

WWW.GOLDENDOOR.COM 

http://www.goldendoor.com
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To p  o f  th e  L in e
P r o d u c ts  a n d  S e r v ic e s

R e c o m m e n d e d  B y:
Ad rienne  Pap p

M ary Anne  Sa les
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TURTLE ISLAN D  is a dream come true for cou-

ples.  In The Thomas Crown Affair, when Pierce Brosnan lavishly 

surprises R ene R usso with extreme indulgence in a perfectly 

natural setting, we see Turtle Island for what it is:  luxury with-

out high heels; barefoot walks on a white, coral, private beach; 

champagne fl owing like the ocean.

Perhaps a sunset cruise or peaceful evening of kayaking 

would satisfy your senses. Or you could choose private gon-

dola dining, the night illuminated with old fashioned lan-

terns—just the two of you on the dark blue waves of the 

ocean. You might begin with an elegant salad: marinated 

Spanish mackerel and fi lo pastry fi lled with lobster, dressed 

with wasabi mayonnaise; accompanied by the day’s fresh catch 

on a bed of creamy potatoes, topped with vegetables from the 

island’s organic garden. Dessert is a must. No one is watch-

ing their weight; the food is too exquisite for such ordinary 

concern. On this island, nothing is ordinary.

Only 14 couples visit the 500-acre island at a time, served 

by a Fijian staff of 100.  Each couple is given a walkie-talkie 

for emergencies, such as running out of champagne on one 

of the deserted beaches that is yours alone during your stay. 

And hidden in the luscious green of the tropical forest is the 

hammock, swaying to the music of nature. You are in love 

and lust, lost in nature, the only footprints are yours and 

your loved one’s. 

The island is the perfect place for a private wedding or 

anniversary celebration.  Ignite your passion in a champagne-

induced Jacuzzi and create the memory of a lifetime. R ed 

hibiscus fl owers cover your bed as your 24-hour butler brings 

L ust in Paradise 
Discover the unforgettable marvel of  Turtle Island, Fiji 

POWER PORTFOLIO

ADR IENNE PAPP is a recognized journalist who has 

written for many publications including Savoir, Beverly 
Hills 90210, Malibu Beach and Celebrity Society, 
among many others. She is the President and CEO of 

Los Angeles/ New York-based publicity company Atlantic 

United, Inc. Adrienne writes about world trends and 

interviews celebrities.

Only 14 couples visit the 
500-acre island at a time, 

served by a Fijian staff of 100.  

BY ADR IENNE PAPP



that special red wine ordered minutes before.

After a luxurious evening, women sleep in while the men go 

fi shing. Choose a gourmet breakfast in bed or on the beach, 

inches away from the water. Or horseback-ride on the beach at 

sunrise with a champagne breakfast, followed by windsurfi ng, 

scuba diving, snorkeling, sailing, mountain biking, or hiking. 

Everything is included, except hassles from the outside world. 

“If you really love your partner, and you’ve got some adven-

ture and excitement left in your bones, come along. We’re gonna 

have a great time!” says Turtle Island’s visionary owner, R ichard 

Evanson, who lives on the island with his wife and children, 

along with his larger family: the Fijian staff with whom he has 

bonded over the years. R ichard bought the island without leav-

ing his airplane, then transformed it into paradise redefi ned.

Among the celebrities and politicians who have spent time 

here are pro quarterback Kurt Warner and actors Dennis Quaid, 

R ob Lowe, Vanessa Williams, and Andie MacDowell. Once dis-

covered, the island is never forgotten. And just as this majestic 

ocean is an end and a beginning, the island it embraces will 

hold memories for a lifetime. C

FLY  ON  AIR PACIF IC  FOR A COMFORTABLE N ON -

ST OP FLIGH T  FROM LAX WIT H  N O JET LAG. FOR A  

COMPREH EN SIV E BOOKIN G, CALL 1 -800-255-4347  

OR V IS IT  WWW.T U RT LEFIJI.COM.  

The island is the perfect place for a private 
wedding or anniversary celebration.  
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Today an increasing number of people would love to put 

their full- length mirrors in storage. And not because of the 

devil. T hey don’t like seeing love handles, bulging abdo-

mens, or double chins—the products of aging, poor nutr i-

tion, and lack of exercise. 

Medical science has come to the rescue—with more than 

a quarter-million procedures performed to date; liposuction 

has become the most popular cosmetic surgery in America.

In this race for aesthetic perfection, the research can be 

bewildering. Yet finding reliable information is crucial: As the 

recent death of Donda West, mother of hip-hop artist Kanye 

West, reminds us, the surgery can be dangerous under the 

wrong circumstances. 

For answers, we turned to one of the country’s most rec-

ognized specialists and holder of several U.S. patents, Dr. R . 

Patr ick Abergel. He has been featured in major magazines 

including Elle, Vogue,  and W , and has won awards from the 

American Heart Association, the Dermatology Foundation, 

the N ational Alopecia Areata Foundation, and the American 

Academy of Cosmetic Surgery.  

With over 20 years of experience, the handsome, soft-spoken 

French native is a diplomate of the American Boards of Cos-

metic Surgery, Dermatology and Laser Surgery, and is listed in 

the Consumer R esearch Council of America’s respected Guide 

to America’s Top Physicians. 

MISCON CEPTION S
Dr. Abergel points out three key misconceptions: “First, 

people often think of liposculpture as a weight- loss issue.  It 

is not. The procedure is designed for people who can’t tr im 

and tone those pesky bulges, despite their best efforts of diet 

and exercise.” 

The Truth about Liposuction
Advice from one of the country’s leading cosmetic surgeons

POWER PORTFOLIO

D
orian Gray had good reason to hide 

his horrifying full-length portrait 

away in a closet. Oscar Wilde’s fi ctional 

hedonist and murderer swapped his soul to 

the devil for eternal youth and vigor. 

BY ADR IENNE PAPP
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Second: O nce surgically removed, the fat returns. “That’s not 

true,” says Abergel. “Fat deposits are both genetic and hormonal, 

but once removed from a certain area they are permanently gone. 

Nevertheless, a proper diet must be followed because fat cells can 

still grow [elsewhere] in the body.”  

Third: Large amounts of fat can be removed all at once. “Not 

so,” he explains. “Safety is the most important factor. The amount 

of fat removed should be limited to six pounds.” More than that, 

Abergel cautions, and the patient runs the risk of a complete 

cardiovascular collapse. He also advocates getting a clean bill of 

health from a physician before undergoing the surgery.   

SOLU TION S 
The most important step is to find the r ight surgeon. N ot 

all liposuction practitioners are specialists. “Some doctors 

take a weekend course and return as a ‘liposuction expert,’” 

says Abergel. Confirm that a physician is experienced in the 

field and reputable in the community with good professional 

credentials. (Dr. Abergel has three different board certifications 

and a faculty appointment at the University of Southern 

California.) He suggests checking with a state’s medical board, 

and strongly believes liposuction should be performed only 

in an operating room, “not in an office,” to ensure a sterile 

environment and the monitoring of critical body functions by 

a physician-anesthesiologist.  

Antibiotics are always administered to prevent infection.  

Complete anesthesia is less imperative—liposuction can be 

performed with or without it—but Dr. Abergel prefers seda-

tion. “With modern anesthesia,” he says, “it’s much more com-

fortable for the patient and over before you know it.” 

Conducted correctly, liposuction is among the safest sur-

ger ies because, as Dr. Abergel says, “You work in the fat com-

partment between the skin and the muscle, outside the or-

gans.”  Any bruising and swelling are short- lived and expected. 

“More ser ious problems, although extremely infrequent, can 

include pulmonary embolism, cardiac arrest, and infection,” 

says Abergel, none of which, he notes, has ever happened in 

his operating room. 

A DIFFER EN T APPROACH
There are numerous methods associated with liposuction.  

With “Smart Lipo,” a laser is inserted to melt the fat.  “It doesn’t 

have much merit in my eyes. Why needlessly complicate the 

simple procedure by introducing probes into the body?” 

Instead, Dr. Abergel prefers his own method, Liposculpture 

with ultrasound, which employs smaller, custom-designed in-

struments. “T he incision is very small, trauma to the patient 

is decreased–less bruising and swelling. It’s faster, the skin 

is tighter, and the sculpture is artistic–it respects a woman’s 

shape and form.” 

With Liposculpture, there is minimal discomfort, maximum 

safety, and fast recovery—patients often are back at work or 

the gym within 24 to 48 hours.

And Dr. Abergel won’t “overdo” it.   “What’s important,” he 

says, “is not what’s removed–it’s what’s left.  You have to leave 

enough so the person looks natural and not ‘done.’

“You don’t want men to know you had liposuction. You want 

them to think, ‘O h, she has a nice body.’” 

For more information, call (310) 829-2005 or visit www.

doctorabergel.com C

“Fat deposits are both genetic and hormonal, but once 
removed from a certain area they are permanently gone.”   

“You don’t want men to know you 
had liposuction. You want them to 
think, ‘Oh, she has a nice body.’” 

Before liposuction After liposuction

http://www.doctorabergel.com
http://www.doctorabergel.com
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“Everyone wants 

to look good,” says 

world- renowned 

restorative and re-

constructive celeb-

rity dentist Dr. Eric 

Fugier. “It’s all about 

natural beauty, ex-

cellence in dentistry, 

and artistry.  We use state-of-the-art technol-

ogy and computer imaging because designing a 

smile is like designing clothes.  You have to look 

at the face and the whole person.”

And he really does treat the “whole per-

son,” having received honors in energy 

medicine as a doctor of naturopathic healing, 

and has been awarded “The Best Dentist in 

America” by his fellow dentists.   

After practicing in Monte Carlo, then doing 

postgraduate work at USC, Dr. Fugier worked 

with Dr. Charlie Pincus, celebrity dentist for 

Judy Garland, Shirley Temple, and Elizabeth 

Taylor, to name a few.  Pincus is the inventor of 

the porcelain veneer.  “Dr. Fugier learned from 

the Galileo of teeth,” says one happy patient.  

Fugier’s own clientele includes movie and mu-

sic icons and dignitaries from around the world. 

“At times they book the offi ce for the whole 

day and bring their bodyguards,” says Fugier 

with an endearing smile.   

The demand for elective dental work has 

grown considerably since Fugier fi rst be-

gan.  With over-commercialized cosmetic 

dentistry, some dentists are offering services 

they don’t know how to perform properly. 

“There are so many botched jobs because 

dentistry is diffi cult. It requires the right 

technique along with experience and ar-

tistic ability.” Dr. Fugier frequently receives 

cases where another dentist changed the 

spacing or height of the teeth, creating pain 

and problems that hadn’t existed before.    

 “People are being sold cosmetic dentistry as 

if it were some easy, fun procedure.  If it is not 

done right, you will have permanent damage. 

It’s important for people to fi nd someone really 

qualifi ed, so they don’t have to go through a 

nightmare,” he says. 

“Dr. Fugier is wonderful and knowledgeable,” 

says one patient, who found Dr. Fugier after suf-

fering through horrible pain. 

“Not only is he aesthetically fantastic, he’s also 

structurally and physically meticulous. I will go 

to him until he or I pass away.  We’re a match!”

Visit www.drericfugier.com or call Dr. Fugier 

at 310-859-1575 in his Hollywood offi ce. C

O n botched cosmetic work

POWER PORTFOLIO

Fugier’s own clientele 

includes movie and music 

icons and dignitaries 

from around the world. 

With over-commercialized cosmetic dentistry, 

some dentists are offering services they 

don’t know how to perform properly.

Dr. Eric Fugier,
America’s “Best Dentist”

Patient’s teeth before treatment

Patient’s teeth after treatment

BY ADR IENNE PAPP

http://www.drericfugier.com


310.278.3311

250 N CAÑON DRIVE,  BEVERLY HILLS, CA WWW.HILTONHYLAND.COM

1501 SUMMITRIDGE DR, BEVERLY HILLS                  $4,995,000  
[ BENEDICT CYN TO SUMMIT TO SUMMITRIDGE ]

Situated on a private street, this property boasts breathtaking city to ocean views. Private, very secure, this gated masterpiece is a tranquil, 
serene oasis. Encompassing approximately 3.5 acres of terraced and fully manicured grounds, the present house is a romantic European 
style pied-de-terre with glorious terraced gardens, magnificent stonework, fountains, waterfalls, verandas and patios gardens and walking 
paths.    The home features 3BD, 4.5BA, chef’s kitchen, media room, living room, dining room, library, two offices, great indoor/outdoor 
open floor plan, custom built stone spa, large motorcourt and garage.

visit: www.1501summitridge.com

STEVE LEVINE / LADD JACKSON
[310] 858.5475

OPEN TUESDAY 11-2

http://www.1501summitridge.com
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Villa Vacations offers beautiful private villas and apartments in 

Spain, Italy,  France, and now Costa R ica. Before renting one of  

Villa  Vacations’ many beautiful properties, the staff, headed by owner 

Kit Burns, interviews every prospective client. This approach ensures 

the best possible fi t between customer and location. Burns and her 

staff travel to each potential location 

before putting it on their roster. 

“We want only positive experiences. 

No surprises,” Burns says.

Be a Local in a Foreign C ountry. 

R ent a Private Home from Villa Vacations 
Doorways Ltd.

POWER PORTFOLIO

MARY ANNE SALES’S writing focuses on upscale companies 

and individuals. She has worked with the NFL and other 

organizations, marketing their products and services with great 

success. She currently lives in Los Angeles with her cat Dizzy. 

Kit Burns, President and owner of Doorways Villa Vacations, 

has been renting villas and apartments in Europe since 1994

BY MARY ANNE SALES
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Upon arrival, customers can call on local hosts who provide concierge 

service and work with them should problems arise. The hosts can coordinate 

special events, such as wine tours or cooking classes in the villa. Some villas 

come fully staffed. For those who prefer a limited amount of help, chefs and 

staff are on call for parties and events. Baby sitters also are available.

Each vacation is customized; there are no packages. Whether it’s a ro-

mantic getaway for two, a group of friends interested in culture and art, or 

a long-planned, multi-generational family trip, everything is planned with 

the guests’ needs, wants, and desires in mind: hiking, bicycle trips, muse-

ums, galleries, wine tasting, or just relaxing at the villa’s pool.

Villas are a perfect home away from home for families because they 

are much more affordable than hotels. One of the many reasons people 

rent villas is privacy. In addition to the entire house, there is a yard and a 

kitchen, even if there are no plans to cook. Large villas are perfect for fam-

ily reunions. Relatives gather in large, comfortable, inviting homes—the 

perfect base from which to explore nearby tourist destinations. 

A section on the company’s website available only to guests pro-

vides travel tips, restaurant guides, information on traveling with kids, 

and day-trip itineraries. Booking early is key, and trip-cancellation 

insurance is offered. 

R enting a villa can be a life-changing experience. It allows guests and 

their families to experience each country’s culture from the inside. How 

else can you meet the butcher, the baker, and everyone else in nearby 

towns and villages? Villa Vacations provides a sense of community in a for-

eign location for the whole family.

Burns and Villa Vacations have been renting homes for 14 years. “We 

pride ourselves on knowing the villas and the areas,” Burns says. “We don’t 

rent what we haven’t seen.”

For more information contact 800-261-4460 or visit their website at 

www.villavacations.com. C

Villa Buonvisi balances luxury with history. This classic medieval villa in Lucca, Tuscany, sleeps up to 24 guests and is fully staffed

R enting a villa can be a life-changing experience. 
How else can you meet the butcher, the baker, and 

everyone else in nearby towns and villages?

http://www.villavacations.com
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DDoorways, Ltd. 

Kit Burns 
President 

V il la V acations in I taly , France, 
Spain & Costa R ica  

www.villavacations.com

900 County Line Road 

Bryn Mawr, PA  19010, USA

Phone: 610-520-0806 

Fax: 610-520-0807 

800-261-4460 

kitb@ doorwaysltd.com

http://www.villavacations.com
mailto:kitb@doorwaysltd.com
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DO YOU HAVE 

A VILLA OR A GREAT 

VACATION SPOT

TO RENT?

Or do you have a unique product or 

service to offer Celeb Staff readers?  

Call today for information on how 

to showcase your ad in the next 

available issue! 

 For more information

call 310-273-9176

For subscription 

inquiries to Celeb Staff 

please visit: www.celebstaff.com

http://www.celebstaff.com
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Housekeeper                                MD

For Bethesda single mom. Last Housekeeper 
(placed by us) remained for over 10 years. 
Slightly challenged 24-year-old daughter lives 
with her. R esponsibilities include running 
errands, laundry, some home-style cooking, 
supervising part-time housekeeper, etc. Work 
week is Tuesday through Saturday.

Salary: to $45K + benefi ts & housing
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Couple                                         PA

For Pittsburgh couple. In addition to house-
cleaning, responsibilities include laundry, 
ironing, occasional cooking, and supervising 
ground maintenance crews. Wonderful oppor-
tunity to work in beautiful home for a fam-
ily that will truly appreciate your hard work 
and expertise. Experience and/ or professional 
training required.

Salary: open (for 5 ½ days a week) + benefi ts 
& housing
Professional Domestic Services & Institute
Call: 740-881-3358
www.housestaff.net

Household Manager, Housekeeper,     IL
Nanny, Cook                                  

Northfi eld family needs 3 employees to di-
vide the above duties. All must know how to 
swim, have good English, be legal, and enjoy 
children and pets. They should also be hon-
est, detail-oriented, able to anticipate needs, 
and pleasant.

Salary: open + housing (for HK or Nanny) 
& benefi ts                      
Professional Domestic Services & Institute
Call: 740-881-3358
www.housestaff.net

Butler/ Housekeeper                      NY

To oversee adult couple’s Manhattan penthouse 
and summer home in the Hamptons. Seeking 
long-term employee, preferably someone fa-
miliar with New York. Responsibilities: house-
cleaning, answering phone and taking messages, 
overseeing repair personnel, laundry, ironing 
men’s shirts, polishing silver, simple cooking 
and meal serving, and running errands. Ten-
hour days worked Monday through Friday.

Salary: to $80K (or open) + benefi ts & housing
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Household Manager/ Housekeeper    KY

Lexington adult couple seeks Housecleaner 
now and a Household Manager when new 
20,000 sq ft home is built. New home in-
cludes a thoroughbred horse farm and has a 
guest house and guest apartment to oversee. 
Must have a friendly personality and be able to 
work independently and multi-task.

Salary: open + housing (if preferred) & benefi ts
Professional Domestic Services & Institute
Call: 740-881-3358
www.housestaff.net

Nanny/ Chef                                  NJ

For Sewell-area single father. The right can-
didate will be fl exible and outgoing and have 
the ability to prepare great gourmet, home-
style, and healthy meals. They live in a country 
setting in a beautiful home with a dog. They 
are looking for someone who will stay long-
term and grow with the family.

Salary: from $45,000 + benefi ts & housing
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Household Manager or Couple       MD

Older couple in good health seeks employee(s) 
to help them be as independent as possible. They 
will share their beautiful 6,000 sq ft home on 
4 acres with their employee(s). Want someone 
without “baggage” who is/ are honest, helpful, 
very organized, and nonsmoking. Responsibili-
ties include driving, companionship, cooking, 
laundry, and light housekeeping.

Salary: open + benefi ts
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Housekeeper                                OH

For Chardon family’s 4,000 sq ft home. Their 
3 children have childcare, but the family needs 
housekeeping, cooking, laundry, and anything 
else necessary to help their lives run more 
smoothly. This is a delightful family who will 
be thrilled to have your assistance.

Salary: open + benefi ts
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Household Manager                        IL

For single woman in Deerfi eld-North Shore. 
Care for 5 cats and 1 dog; supervise part-time 
Housecleaners, contractors, and vendors; 
run errands; and do laundry and organiza-
tion. Experience and/ or professional train-
ing required, as is an excellent work history 
(no job-hopping). Tuesday to Saturday work 
week of 9 to 5 daily.

Salary: to $70K + benefi ts        
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Governess                                     FL

For a Loving family in Naples with 2 children 
ages 3 and 7. Degree in early childhood de-
velopment/ education or related fi eld required; 
must have loving heart and tender touch. 
Travel with family two months a year in New 
England required. Flexible hours.

Salary: to $50,000 + benefi ts & housing (if desired)
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Household Manager or Couple       MO

For Kansas City couple in their 80s. R N with 
household management experience would be 
ideal. They wish to remain as independent as 
they can with the help of someone to organize 
their household according to their needs and 
who will improve their quality of life.

Salary: open + housing & benefi ts 
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net

Housekeeper                                 FL

For older adult couple in Jacksonville. Work 
hours are 9 to 5. They have two standard poo-
dles and many fi ne furnishings that require 
special care. They have a 17,000 square foot 
home on a river; if you love caring for an ex-
quisite home, this is the perfect opportunity 
for you.

Salary: open + benefi ts & housing
Professional Domestic Services & Institute
Call: 740-881-3358       
www.housestaff.net
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Chef for Valentine’s Day                  CA

A client will be proposing to his girlfriend over 
dessert.  We need a top notch chef to shop, 
prep, cook, and serve the most important meal 
of their relationship!  Couple enjoys healthy 
cuisine with beautiful presentation, the menu 
will be discussed ahead of time.  Must be culi-
nary school educated and have references from 
private homes/ special events.  

Salary: $500 for the dinner,
plus cost of groceries. 
Call: 310-828-4111
lifestylejobs@thehelpcompany.com

Personal Assistant for Pop Star        CA

Full-time personal assistant who is willing to 
travel and be available at a moment’s notice. 
There is extensive travel, calendars, and some 
artist management. You must have experience 
working with other musicians and have your 
own contacts for restaurants, clubs, high end 
stores, and have a network of contacts. Must 
know Word, Outlook, and Blackberry. 

Salary: $85-100k
Call: 310-828-4111
Email: lifestylejobs@thehelpcompany.com

Executive Assistant for Head of Network CA

Full-time position with the head of a busy 
network. This assistant should be familiar 
with MAC, calendar programs, travel coor-
dination, and have impeccable writing skills. 
The ideal candidate has at least 10 years of 
experience working for a CEO or President 
within entertainment.

Salary: $110k
Call: 310-828-4111
Email: lifestylejobs@thehelpcompany.com

Executive Assistant                        NY

Accomplished fashion designer in need of 
a full-time experienced assistant.  Must be 
able to manage a variety of responsibilities 
with strict deadlines in a high pressured en-
vironment. R esponsible for all travel, sched-
uling and administrative tasks.  The ideal 
candidate will have have a strong knowledge 
of the fashion industry and established re-
lationships with publicists, photographers, 
models or ad agencies. 

Salary: $100K
Call: 310-828-4111
Email: lifestylejobs@thehelpcompany.com

Personal Assistant to Politician        CA

Experienced and professional personal assis-
tant needed for busy high profi le politician. 
Must be highly organized, service oriented, 
proactive, and have an upbeat and pleasing 
personality. R esponsible for all travel, schedul-
ing, errands, personal shopping, and adminis-
trative tasks. 

Salary: $80k
Call: 310-828-4111
Email: lifestylejobs@thehelpcompany.com

Estate Manager             CA\ NY\ Aspen

Full-time position based in Los Angeles. Can-
didate must possess over 10 years experience 
with high profi le family. Must know how to 
run a smart home, write a household manu-
al, manage a staff of 20, and have impeccable 
computer skills.

Salary: $150k
Call: 310-828-4111
Email: lifestylejobs@thehelpcompany.com

Chef for Foodie Family                  CA

Chef who knows a variety of cuisines needed 
for family who is adventurous and loves food.  
Must be a graduate of a top academy, have 4 
years experience working in a home, and is 
meticulous and organized in the kitchen. Will 
be preparing heath minded meals for 2 adults, 
2 kids + staff 5 nights a week.

M-F, $90,000/ yr
Call: 310-828-4111
lifestylejobs@thehelpcompany.com

Housekeeper                                 CA

Client seeks an experienced and knowledge-
able housekeeper to maintain home and all 
clothing and linens. Taking stock of needed 
supplies and once-a-week trips to the grocery 
store are needed.  Strong organization skills 
and knowledge of fi ne fabrics is a plus.  Detail, 
detail, detail.  We need the best!

M-F, $65k/ yr.
Call: 310-828-4111
lifestylejobs@thehelpcompany.com

AAA Nanny                                 NY

Full charge duties for two 1 yr old twins.  We 
are looking for a creative, responsible and en-
ergetic candidate to manage sleep/ feeding/ and 
playtime routines. Child development degree 
is a plus.  4 years of experience required.

M-F, $1,500/ week.
Call: 310-828-4111
nannyjobs@thehelpcompany.com

Nanny Poppins                             CA

A great family is looking for a top-notch live-
out nanny. Duties include planning/ prep of 
creative activities for two young kids, guiding 
them through their early developmental stages. 
Family is very active - someone with a passion 
for the nature/ sports is a big plus.  Minimum 3 
years experience with excellent references.

M-F. 8:30a-6:30p, up to $1,500/ wk DOE
Call: 310-828-4111
nannyjobs@thehelpcompany.com

Couple – Live-in Position               NY

Large, historical estate off the Hudson R iver 
is in need of an industrious, seasoned, “hands-
on” couple to care for main house and adja-
cent carriage house and guest cottages.  They 
are in the midst of restoring the property to 
it’s early glory and so experience with renova-
tions is a plus.  

Salary package is DOE, 
they want to fi nd the right people!
Call: 310-828-4111
lifestylejobs@thehelpcompany.com

Oceanfront Estate Manager             CA

An estate manager is needed who will be re-
sponsible for running a 10,000 sq. ft. private 
estate. Previous experience in household man-
agement is required.  Duties include schedul-
ing/ planning lavish events, hiring and directing 
staff, maintaining household security, running 
errands, and general household organization.

$100,000/ yr., plus benefi ts.
Call: 310-828-4111
lifestylejobs@thehelpcompany.com 
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Houseman/ Chauffeur          CA   

Socialite is looking to hire a full time House-
man/ Chauffeur that is professional, discreet 
and courteous.  Must have excellent house-
keeping, cooking, driving, and communica-
tions skills and knowledge of wines.  Must be 
familiar with Los Angeles and surrounding 
areas. Position requires fl exibility to work late 
hours and on weekends if necessary.  

Salary: $52K
Celebrities Staffi ng Services
Call: 310-274-6436
www.celebrities-staffi ng.com

Estate/ Property Manager        CA

Professional family looking to hire an Estate/
Property Manager to manage all the clients’ 
residential and commercial properties, hire, 
train and oversee staff, handle maintenance 
and renovations, landscaping, etc.  Excellent 
references and a minimum of 7 years’ expe-
rience serving employers in the Los Angeles 
area required.  Must be fl exible to work week-
ends and travel on short notice.

Salary: $95K
Celebrities Staffi ng Services
Call: 310-274-6436
www.celebrities-staffi ng.com

Companion            NY

Retired gentleman looking to hire a live-out 
male or female Companion for a 5-day work 
week. Candidate must be experienced and 
strong to be able to transfer patient to and from 
bed to wheelchair.  Duties required are personal 
care, monitoring medications, housekeeping, 
cooking, paying bills and driving to medical 
appointments.  Must be fl exible to travel inter-
nationally.  Excellent references required.

Salary: $52K
Celebrities Staffi ng Services
Call: 212-227-3874
www.celebrities-staffi ng.com

Nanny/ Governess           TX

Formal Texas family is seeking a live-in Edu-
cated Nanny for newborn twins.  Duties in-
clude full charge of the babies, placing them on 
schedules, making sure that they are well stimu-
lated, etc.  Must be bilingual as client needs kids 
to learn a foreign language as they grow. Swim-
ming and fl exibility to travel for long periods 
internationally required. 5 years’ minimum ex-
perience mandatory. Must wear uniform.

Salary: $75K + benefi ts
Celebrities Staffi ng Services
Call: 310-274-6436
www.celebrities-staffi ng.com

Educated Nanny          NY

Westchester family is looking to hire a live-
in Educated Nanny for three girls ages 2 – 6. 
Candidate must be young, fun, energetic, able 
to swim and drive. Must assist with home-
work, schedule play dates, accompany children 
to doctors’ appointments and take them to af-
ter school activities.  Travel to Florida for the 
summers is mandatory. 

Salary: $100K - $120K
Celebrities Staffi ng Services
Call: 212-227-3874
www.celebrities-staffi ng.com

Personal Assistant           CA

Prominent business woman is seeking an en-
ergetic and highly skilled Personal Assistant.  
Candidate must be sharp, have strong com-
munications, organization and computer skills, 
able to manage the business and home offi ces, 
handle calendars, make travel arrangements, 
etc. Candidate must have a clean driving re-
cord and be fl exible to travel internationally.  

Salary: $65K
Celebrities Staffi ng Services
Call: 310-274-6436
www.celebrities-staffi ng.com

Administrative Assistant         CA

Corporation is looking to hire an Adminis-
trative Assistant with a college degree and a 
minimum of 2 years experience.  Must be a 
fast learner, computer profi cient, and have ex-
cellent communication skills.  Duties include 
correspondence, fi ling, managing schedules 
and travel arrangements. Must be fl exible to 
attend late or weekend meetings or social 
events and travel domestically.  

Salary: $35K + benefi ts
Celebrities Staffi ng Services
Call: 310-274-6436
www.celebrities-staffi ng.com

Couple             CA

Client is looking for experienced Couple to 
work in their 15,000 sq. ft. estate.  Must have 
a min of 5 years experience with excellent 
references and be willing to travel extensively.   
Experience working in formal homes man-
datory. Duties: Butlering, nannying, cooking, 
housekeeping, chauffeuring etc.  

Salary: 90K-$100K 
Celebrities Staffi ng Services
Call: 310-274-6436
www.celebrities-staffi ng.com

Nanny/ Housekeeper          FL

Busy Florida family is looking for the right 
Nanny/ Housekeeper to care for their 4 chil-
dren from toddler to pre-teen ages.  Candidate 
must be educated, fun, able to swim, skilled 
in formal housekeeping, laundry, ironing and 
cooking. Position requires cleaning main home 
and vacation home. Clean driver’s license and 
a minimum of 5 years experience required.

Salary: $52K +
Celebrities Staffi ng Services
Call: 212-227-3874
www.celebrities-staffi ng.com

Nanny             NY

Busy international entertainer is looking to 
hire a Traveling Nanny for 2 children.  Ideal 
Nanny would have a college degree, be single, 
have infant care experience and be able to 
travel 6 months internationally and 6 months 
domestically.  Must be fl exible with changes of 
schedule at a moment’s notice and have a valid 
U.S. passport.

Salary: $65K + benefi ts & other perks
Celebrities Staffi ng Services
Call: 212-227-3874
www.celebrities-staffi ng.com

Nanny              CA

Business Mogul in Los Angeles seeks to hire a 
Nanny to care for newborn twins.  Must have 
at least 5 years experience with twins and in-
fants.  A long term commitment of at least 3 
years is required.  Must be fl exible to work 
24/ 7 shifts and be a team player to work well 
with other staff.  Excellent references manda-
tory. Bilingual French, college degree in psy-
chology, education or nursing is a plus.

Salary: Open
Celebrities Staffi ng Services
Call: 310-274-6436
www.celebrities-staffi ng.com

Butler             NY

Client with multiple residences seeks a live-in 
Butler with impeccable manners, even tem-
perament, and a history of effective household 
staff management and training. Must be com-
puter literate, skilled in formal serving, clean-
ing of silver, crystal and antiques, maintenance 
of wine and other inventories, etc. Must be 
knowledgeable in wines.  

Salary: Negotiable
Celebrities Staffi ng Services
Call: 212-227-3874
www.celebrities-staffi ng.com
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HOUSEMAN

I am a highly skilled Houseman with over 16 years experience 

seeking a full-time live-in or out position.  I am hard working, 

dedicated and dependable and have formal housekeeping and 

serving experience with excellent references.  I am very fl exible 

to relocate and travel.

CALL ALMARIO:  818-368-7397

ESTATE MANAGER

PERSONAL BUSINESS MANAGER

EXECUTIVE ASSISTANT

Alexis Page
949-632-7243      310-562-0150

www.estatemanager.net

CHAUFFEUR

If you are seeking a young, professional chauffeur with ex-

tensive knowledge of the tri-state area. R eference available 

upon request.

CALL NEAL: 917-375-3014

Do You Have A Unique Product Or Service?

Are You Looking To Hire Staff 
For Your Mansions?

Are You Just Looking 
For A Job?

ADVERTISE IN 
CELEB STAFF MAGAZINE

AND GET THE RIGHT EXPOSURE!

310-273-9176

For subcriptions, please go to
www.celebstaff.com

HOUSEKEEPER

Looking for a full-time or part-time housekeeping position in the 

Los Angeles area.  I have over 7 years of housekeeping experience 

and am skilled in cleaning fi ne homes that have antiques, crystal, 

silverware, etc.  I am diligent, loyal, organized and meticulous.  I 

am available immediately.

CALL NINO: 323-654-2434

HOUSEKEEPER

 

Top notch housekeeper available. Excellent references.

 

CALL MARTHA: 818-999-6048

TOP LEVEL EUROPEAN DOMESTIC COUPLE

French and American citizens, with extensive and diversifi ed hand 

on experience for 30 years in domestic service both in Europe and 

USA. Husband Estate Manager/ Majordomo/ Butler, wife Gour-

met Chef/ housekeeper/ laundress, seek permanent live-in position. 

Will relocate. 

CALL: 619-254-1493

HTTP:/ / MEMBERS.COX.NET/ MANUELDASILVA

HOUSEKEEPER /  COOK

I have over 5 years experience working as a Housekeeper/ Cook.  I 

am detail oriented, hard working, loyal and reliable.  I am also a very 

good cook specializing in American, European and Asian cuisines 

and have great presentation skills.  I am professional, presentable, 

discreet and personable and would be an asset to any household. 

CALL ANTONIA: 310-382-4492

http://www.estatemanager.net
http://www.celebstaff.com
HTTP://MEMBERS.COX.NET/MANUELDASILVA
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“You can’t charge what’s freely given, heart to heart.” If any-

thing captures the spirit and essence of Gilda R adner and the 

people who created Gilda’s Club, it’s the community of people 

who both give and receive, no questions asked.

When beloved actress and comedienne Gilda Radner was diagnosed 

with cancer, Joanna Bull entered the picture and became her psycho-

therapist. Together, they worked on living with cancer, which Bull dev-

ilishly nicknamed “delicious ambiguity.” Their intimate life-affi rming 

sessions planted the seeds for the beginning of what is now known as 

Gilda’s Club. Co-founders Joanna Bull, Radner’s husband,Gene Wild-

er, and the late movie reviewer Joel Siegel are the trio who wanted to 

honor Gilda’s memory and zest for life in a place where people can 

structure emotional and social support, whatever the outcome. 

Gilda’s Club has developed a special language. “We’ve devel-

oped a philosophy that avoids words which perpetuate stereotypi-

cal beliefs,” says Bull. People learn to live with cancer, with the 

emphasis on living. They regain control and well-being instead of 

doing battle, struggling or fi ghting for recovery. As 

Bull puts it, “If all we do is fi ght and then lose the 

battle, it doesn’t feel so good.” 

Gilda’s Club sponsors “ph&d,” a support group 

where survivors of cancer are welcome free of charge. 

It’s an opportunity to learn and grow even more. P 

stands for perspective; H for helping hands, mentoring, 

and giving back; and D for discovery, the chance to 

fi nd deeper meaning in the experience and join a large 

community of people who have collective wisdom. 

Noogieland is a place for children living with 

cancer and the siblings who often get lost in the 

chaos of the diagnosis. Gilda’s Club provides a won-

derful playroom and activities in a normalized envi-

ronment. Kids can have a great time while working 

out emotional issues. 

“We call our organization Gilda’s Club Worldwide. 

There are clubhouses across North America,” Bull says. 

Bull’s plans for the future include strengthening the 

club’s presence on the Internet through the creation 

of an online community called The Living R oom. 

“We feel confi dent that we will create a personalized 

online community where people with the same in-

terests, concerns, and needs can come together. There 

will be no geographic boundaries,” Bull says.

Everything is free at Gilda’s Club. Everything is about community. 

Everything is about living. You can learn more at Gilda’s Club at 

www.gildasclub.org C

Gilda’s Club promotes well-being 
among cancer victims and families 

People learn to live with cancer, 
with the emphasis on living.  

MERLE GOLDBERG is a writer/ producer for fi lm and television. She has 
interviewed celebrities such as Sally Field, Shirley MacLaine, Sidney Poitier, and 
Julie Christie. In addition, she’s written several award-winning documentaries 
and worked for Steven Spielberg’s Shoah Foundation, taking testimony from 
hundreds of Holocaust survivors.

BY MER LE GO LDBER G

GIVING BACK

Life
Focus on

From left: Joanna Bull and G ilda Radner

PHOTO GR APHY BY PAUL FUSCO

http://www.gildasclub.org
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TRUMP NATIONAL
GOLF CLUB

BEDMINSTER, NJ

TRUMP INTERNATIONAL
GOLF CLUB

PALM BEACH, FL

TRUMP TOWER
NEW YORK, NY

TRUMP WORLD TOWER
NEW YORK, NY

TRUMP INTERNATIONAL
HOTEL & TOWER

ONE CENTRAL PARK WEST
NEW YORK, NY

THE PALM TRUMP INTERNATIONAL
HOTEL & TOWER

DUBAI, UNITED ARAB EMIRATES
THE MAR-A-LAGO CLUB

PALM BEACH, FL

TRUMP INTERNATIONAL
HOTEL & TOWER

LAS VEGAS, NV

TRUMP INTERNATIONAL
HOTEL & TOWER

CHICAGO, IL

THE FINEST PROPERTIES FROM 

THE BIGGEST NAME IN REAL ESTATE…

TRUMP NATIONAL
GOLF CLUB

WESTCHESTER, NY
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